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|. Introduction

This report summarizes the findings of@gnitive interviewstudyto test questionsfor use in

the National Health and Nutrition Examination Survey (NHANE$\NES a program of

studies designed to assess the health and nutritional status of adults and children in the United
States.The purpose of this study was to evalugtgestions for the Flexible Consumer Behavior
Module of NHANES. In particular, the questions under evaluation are relatbd tese of

calorie labeling on menuand the food label.

This evaluation is based @5 cognitive interviews that were conducted hyteam of
researchers from the Center for Questionnaire Design and Evaluation Rese@@DERat the
NationalCenter for Health Statistics in November 2015 and January.2016

The following report is organized into four sections. Following this initieddaction, Section
Two discusses the methods used in this question evaluation study, including the sample
selection, sample characteristics, and interviewing procedure. Section Two also summarizes
cognitive interviewing methodology and describes how datalysis was conducted. Section
Three provides a summary overview of the findiagsl addresses patterns that are relevant to
instrument as a wholeSection Four presents a detailed questippguestion review of the
findings. The final instrument is pesgted in Aopendix A.

Methods

Cognitive InterviewingZognitive interviewings a qualitative method designed evaluate
items on survey questionnaires. In particular, cognitive interviewing studies investigate how
respondents understand and respond to gtiennaire items and if their understandings are in
line with the question intent. Through-depth interviewscognitive interviewing providean
in-depth understandingf how respondents formulate their responses to questions based on
their particular sgial and cultural context$:indings of a cognitive interviewimgoject often
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lead to recommendationfor question improvement, provide evidence of question validity and
can be used in posturveyquantitativeanalysis to assist in dataterpretation.

CGognitive interviewing studiegypically involvan-depth, semistructured interviews with a

small sample of approximately twenty to forty respondenisthese interviews, respondents

are first administered thesurvey items under evaluation and then answaeseries of followup
probe questions that revedlow respondents arrived at their particular response chaices
These probes can be either concurrent (asked with each survey item) or retrospective (asked
after all survey items)lhrough this serrstructured design, various types of questioesponse
problems, such as interpretive errors or recall accuracy, are uncovered.

Sampleselection for a cognitive interviewing project is purposiith respondentsselected for
specific characteristics such as ree, health status or occupatietthat are relevant to the
intended purpose of survey instrumeniVhen studying questions designed to identify persons
with disabilities for example, the sample would likely consist of respondents with previously
identified disabilities of various severity as wellsasne respondents with no knowdisabilities

in order to examine potential sources of false positive reporting. Because of the small sample
size, not all social and demaphic groups are represented althougheffort is made to

maintain a varied sample.

Analysis otognitive interview datanvolves an iterative procesynthesis and reductian

beginning with a large amount of textual data and ending with conclusions that are meaningful
and serve the ultimate pugse of the study. The steps consist of: 1) Conducting interviews to
produce interview text; 2) Synthesizing interview text into summaries to produce detailed
summaries; 3) Comparing summaries across respondents; 4) Comparing identified themes
across subgups; and 5) Making conclusiofidiller, Willson, Chepp, & Padilla, 2014yhrough
GKAa NBRdzOGAZ2Y 2F (GKS O023yAGAGS AYOISNBASS RI G
performance emerges and a more complex and catgplinderstanding of understanding of

the question response process is revealed. In the beginning it is only possible to understand

how each individual respondent makes sense of and answers the survey question. By the end,
individual interpretations are wterstood as well as how those interpretations relate across
INRdzZLJA YR 6AGKAY GKS 20SNIff O2yGSEG 2F (KS

Sample A team of researchers from tHeCQDERtervieweda total of 65respondentgor two
rounds of interviewsThe research team recruited a purposive samplachflts over age 18
through newspaper advertisements, email list contacts and flysrslusion criteria included
living in a household with two or more persons and being responsible for household meal
planming and foodshopping A screening process was employed over the telephone to
determine eligibility for participationln the first round of testing (November 2015), 31 English
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and 10 Spanish interviews were conducted. In the second round of testinga(ya2016), 19

English and 5 Spanish interviews were conduciédahost half of all respondents reported

having less than a high school diplomAmost 70% of respondents were Black while 58% were
male. Bemographics for the full sample are shown in Table 1.

Table 1Demographic profile of respondents

Round One  Round Two Total
Race/Ethnicity
Asian/American 2 1 3
Indian or Alaskan
Native
Black 29 14 43
White 8 9 17
Multiple 2 0 2
Ethnicity
Hispanic 12 7 19
Non/Hispanic 29 17 46
Gender
Male 26 12 38
Female 15 12 27
Education
Less than HS 23 7 30
HS or GED 8 10 18
Some College or 10 8 18
more
Age
18-29 5 4 9
30-49 14 4 18
50-64 20 14 34
65+ 2 1 3

Interviewing Procedures

During the interviews, retrospectivend concurrentintensive verbal probing was used to
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GKFGO 2dz2RA RRKR &2dz | NNAWY & A dze @ 82N NBS LIFFHBSKE 0
anda / |y @&2dz Of I NK & & #AudddrordingsdmdYvtten/notes of interview
summaries wereollected and used as the basisdaita analysisMost interviews were
conducted facedo-face in the Questionnaire Design Research Labord@BRLyvithin the
CCQDERhile some were conducted afiite. In order to examine the role of hand cards in the
response process, ten of the interviews that were conducted in the QDRL were simulated
phone interviews with the interviewer in one room and the respondent in anothaceQhe
guestions had been administered over the phone, the interviewer joined the respondent and
the follow-up interview was conducted fade-face.Interviews typically lasted 60 minutes and
respondents were given $40 once the interview was complete.

Data AnalysisAnalysis of interviewllowed the guidelines focognitive interviewing
methodologywhich is guided by the grounded theory approach. This approach does not aim to
test existing hypotheses, but instead generates explanations of responseagdtararious
interpretive patterns that are closely tied to the empirical data. This includes the constant
comparative method of analysis, in which analysts continually compare data findings to original
data (Lincoln and Guba 1985; Strauss and Corbin I2@3well 1998), resulting in data

synthesis and reduction (Strauss and Corbin 1990; Suter 28ft@).each interview was
conducted, summary notes were written for each question. Summary notes included the way
in which a respondent interpreted and proceslsindividual questions, what experiences or
perceptions the respondent included as they formulated their answer, and any response
difficulties experienced by the respondent. After all interviews and summaries were
completed, interviews were compared tdantify common patterns of interpretation and
response difficulties for each questioBubgroup analysis looked at patterns of interpretation
and responses as they varied across different groups within the sample.

A data entry and analysis software applion (QNotes) was used to conduct analysis. Q

Notes, developed b CQDERNsures systematic and transparent analysis across all cognitive
interviews as well as provides an audit trail depicting the way in which findings are generated
from the raw interview data.

[ll. Overall Findings

Lack of knowledge about nutrition/Although not the case for all respondents, many
respondents lacked a basic understanding of nutrition which made it difficult for them to
understand and aswer the questions accurateligading, in many cases, to response error.
This may have been at least partially a result of the recruitment strategy which targeted
respondents with low levels of educati@atthough this pattern was seen across the sample



Calories In particular, this lack of knowledge was evident in the questions that asked
about calorie information. In order to answer these questions accurately, it would be
necessary for them to have an understanding of calories or calorie information.
However, may did not.

Most respondents had someotion2 ¥ g KI G g+ a YSIFyd o6& aOl f 2NJ
AYTF2NNIEGA2Yy dE ¢KS YF22NARGEe (K2dzaKd OF f 2NAS
Therefore, these respondents understood calorie information as information on a

variety of components of the food. One respondent said that calorie information shows

GK2¢g YdzOK Fl 40X OK2tSadSNRt>x 3JtdziSy FyR I ff

' y20KSNI NBALRYRSYld aFAR GKFEG OFEt2NRS Ay T2N
calories you will ecumulate when you eat it... sodium, carbohydrates, calcium,
GAGF YAy aXxé

Others understood that calorie have some relationship to weight. One respondent said,
GXGKS Flriad aé 3IJdzid /FE2NAS&E YIS Ye o6Stfe
caloriesmord NS OA aSt & a ae2dzNJ Ayiar1S 2F SySNH®@ o
OFft2NRAS AYTF2NXIGA2Y aAYLX & Fa adKS | Y2dzyi
aK2dzZ R SId G2 y2aG 3Si Fraoeég ! aAy3atS NBAELR
ARSI ¢ ¢ khétYe thodght Salriegnformation was.

Other nutrition information: In general, respondents were even less clear on other

nutritional components. Most respondents fixated on one or two items such as fat,

sodium, sugar or carbohydrates. For example, soaspondents looked only for fat
O2yiSyidao !'a 2yS NBaLRyRSyd alrARZ aL t221 F
Other respondents either sought out or avoided particular ingredieoféen the same

ones. For example, some respondents wanted sdlieir food while others tried to

avoid it.

Food label:Many respondents were unclear on the purpose and function of calonmitrition
labels.Not manyrespondents gave any indication thitiey understood how the information

on the food label could be used to guide their buying or consumption decisitislack of
knowledge lead to considerable response error. Altholagik of knowledge abouwtalorie and
nutrition labelingmay have been in pad result of a recruitment strategy that targeted
respondents with low education levels, this pattern was seen in respondents across the sample
and not only in those with low education levels.

Many respondents stated outright that they did not understandd and calorie labeling. Some
of these respondents gave answers that were congruent with their lack of knowledge. For
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SEFYLX S a2YS NBaLRyYyRSyiGa yasSNBR aySOSNE T2
not understand or use the food label atall. Ghd A RS> G ¢ KIF 1 Qa y2d4 FT2NJ YSO
GKIFIdQa GKSNB® ale&oS F2NJ OKSTAK L R2yQid t2271 |

General lack of understanding about calorie and nutrition labels leaeljponse errowhen
respondents provided responses that indicated that they usedrigatm nutrition labeldbut

then during cognitive probing indicatedat, in actuality, they did not pay attention tar use

thelabelsp C2 NJ SEI YLX S35 2y Sometnad J2d¢@rilof the quegtians SAINB R a
use ofthe nutrition label However, hdater indicated thatheRA Ry QG f 221 4 GKS y
FYR GKFd KS RARyMI SNBIHAIRS daylR SNdBadir yRRR2 yAQIG 1y 2 6 d
What is it2 In fact, it was not uncommon for respondents in this sample to satisfice by
providing random answers to questions they did not understand. Other respondents tried to
give their bestguesso & | YASSNAY I G & 20 YEWRESO2MY aaNG NBS R ¢
extremearesponsd. & 2y S NB A LR YIRSHANRWBELI ¢ IAWediE2 aal &8 Wy S
somdiAYSAd L YAIKG | OOARSyiGte asSS AdG= a2 L a&al AR

4

&

Manyrespondents had erroneous or idiosyncratic notions of the purpose and function of

calorie and nutrition labels. For exampieany respondents indi¢ad that they might put a

F22R A0GSY o0FO1 AF Al O2yilAYySR ai22 YdzOKé Tl i
no respondents had a clearly defined threshold, of milligrams or percent daily value, for making

this decision. One respondentansweredy 2 8 0 2F GKS GAYS¢é¢ |yR &l ARZ
YATEAINI Y& o6dzi AF GKS ydzYoSNI Ada NBIf KAIKI L

Others, particularly Hispanic respondents, displayed some distrust of the information
LINSASYGSR® hyS NBaALRYRSYd R2YRE VYo Od yIQyiz HES |
gKIFG GKSe& ¢ yAhhirdréspander? said[kdre/s] Iebstof deceptive practices

going on-like comparing something that has ounces [on the label] to something that has

pounds [on the label].”

Health conditions:Respondents who had health conditions such as high blood pressure,

diabetes or overweighbad a better overall knowledge and awareness of nutrition particularly

as it related to the specific conditions each one had. Respondents witk twglitions got

nutrition information and counselling from their health care providers. These respondents
generallyreported looking at the food label mord=or example, one respondent explained why

AKS dalfgogleadae dzaSa (KS RRER 2060 0R dRE & &2INNI
RAIFoSGSadé 1 y2iKSNI SELK A Ry BRKRIZK SO 2 vf 83 yelBs 62l
LINBaadaNBE a2 L fgleéa OKSO]l GKS altido |, 2dz g2 dz
However, smetimes respondents with heil conditions did NOT look at the food label

because they had a list of approved items by their health care providers, and therefore, did not
6



need to makehesenutritional choices for themselve&ne respondent with a thyroid
O2YyRAGAZ2Y AIARIOKIOR2YKIGGEFSISRI Y29 oKIFG G2 0dzec

Based orhealth concerns and advice from doctors, soregpondents may have responded

based on what theghouldbe doing and not what thegctuallyR 2 ® | NB &AL YRSy G &
always lok atvitamin! X yR OK2f SAGSNRf ®¢ | 26SOSNE Ay Ay |
YSYGA2ySR (KIFG KS RARYyQU NBFHffe 221 FG OK2ftS
that he should Another respondent described how his doctor told him to watchsodium. He
FYyagSNBR aY2ad 2F (GKS (GAYSE odzi fGSNIIFRYAGOS

hy (GKS 2G0KSNJ KIFIyRY NBalLRyRSyi(ia ¢6K2 NBLER2NISR i
the food label often justified their responses by explag that they do not have health

conditions. For example, one respondent mentioned not looking at the label because he is a
NBflFGAGStEe KSIHfdKe LISNE2YS>S aLQY y20 0GKIFIG Ayd?2
2F FT22RXL R2Yy Qly Kl &S OFSA KA SKS yoX i2k28R8) LANBAGRISAZNIEL O £R
OFft2NRSaAaXLFT L glyd G2 SFdG AG 2N RNAYy]l Al LQf
OFft2NRASaX. SOFdzaS LQY y2i 2 aSeaySonBaiplydoemel | G KA N
believe.l always thought nutrition facts is for peopba a diet or trying to lose weight."

Other concernsManyNB 4 LI2 Y RSy i a NBLR2NISR GKIFG GKSe R2yQi
nutrition labeling at all. These respondents often had other concernsasichst, hunger, time

or taste, when shopping forfoo€ 2 NJ SEI YLX SX 2y S NBalLRyRSyid SELJ
YR Y2y Sé Aa aoOl NOS FyR L 0Almthe@ekpdridedtimed (G KA y 3 &
homeless and unemployed and mentioned heisnotli@cS R 2y GKA & AYTF2NNI (A z
ever look at nutrition factdl. just want to eag A young mother said that she never has time to

f221 0 t1r0Sfa 0SOlIdzasS aKSQa lfglea aKz2LILAY3
all of the questions,itey often mentioned that the questions were repetitive and that their
FYyagSNBR g2dZ R y2i OKFy3IS FNRBY (2LIAO (2 G2LAO®
A ARY bSOSNH L R2y QG OFNB |062dzii y2yS 2F GKAA

Overlaping categoriesin Round One, Bt of overlap was seen between the various

restaurant categories the section on calorie labeling on men&sza restaurargwere

considered to be both fast food and wakrvicerestaurants. 2 1 K / KALR Gt S I yR 58
considered to be both fagbod AND waitservicerestaurants. Buffets were considered to be

both allyou-caneat buffets AND waiservicerestaurants.One respondent wondered if Subway

should be considered fagbod because the food there is considered to be healthy. She

ultimately decided that it was fadbod because she received the food quickly. There was also

overlap between places that serve mostly beverages, gas stations, convenience stores and fast



food. A lot of people get their coffee at Starbucks, but some people getheagas station or
at McDonalds.

az2zald NBaLRy RSyl atwide ATRayiS) i a réspodziérnit ankdferedit &uestion on
fast food based on having gone to a pizza place, usually this respondent would not count it
again for the question on wagtervicerestaurants. This was not always true, however, and
some places were counted in two categories.

52y Qi Invoytler go¥ncourage respondents to make a considered response to the
jdzSaidAz2yas a52y Qi Yy2éée ol a v die redpodiSngs sdidd
2dz0NAIKEG GKIFIG GKSe@ RARYQUO (y28 yR GKSasS NBa
AYUOSNIDASGSNID | 26SOSNE 20KSNJ NBalLRyRSyila 6K2
the available response categories. Later during probingsehrespondents admitted that they

RARY QU 1y26 YR &alAR (KIG aAYyOS a52y Qi Yy26¢é
category randomly or based on hypothetical supposition. For example, one respondent
FYyagSNBR aeSa¢ G2 I | dzfodelabeng? 2 yI RSy deS NJ IKBONR |
R2y QG NBlIffe& ({y26e LG YAIKG 06S GKSNB>X NARIKGK
RARY QU y2GA0S Al d¢

<
;U(E (V)

Hand cardsRespondents were instructed to follow along with a hand card booklet that
containedgraphics and information relevant to the questions. Most respondents were able to

use and follow along with the hand cards with no difficulty. However, some respondents did

not pay attention to the answer categories as presented on the hand cards. la tasss, the

KFyR OFNRa RARY QU AYUSNFSNB gAOK GKS [[jdzSadArazy
through the answer choices.

Usability testing:A usability test of the hand cards was performed on ten respondents.
For thistest, simulatedphone interviews were conducted with the respondent in one
room and the interviewer in another so that the question administration portion of the
interview could be performed over the phone. The ten respondents had no difficulty
using the hand card booklets instructed over the phone.

Revisions:In Round One the entire food label was presented on a single page with each
element color coded. Respondents were instructed in each question to look at the
appropriately colored section. This caused confusiah some respondents who were

y20 Fo6fS (2 LAO] 2dzi GKS FLILINBLINARIFGS &aSOGA
KSNEH¢ gKSy f221Ay3 F2N 6KS aSOGAz2y KAIKE A
based on the entire label that was presented rathieam on the appropriately

highlighted section. Also, in Round One, there were no hand card corresponding to
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guestions CBQNewQiAZBQNewQ19. This confused some respondents as they looked
through the hand card book expecting a hand card as in the previousiopies

In Round Two, the hand card booklet was reorganized. Each section of the label was
presented on its own page with the response options presented on the facing page.
Additional hand cards were added for questions CBQNewCBQ@NewQ19. Changes to
the hand card booklet cleared up any difficulties respondents had with the hand cards.

IV. Questionby-QuestionReview

Section A. Calorie Labeling on Menus
CBQ.505

RoundOne; 2dz 6Aff ySSR (G4KS 3INBSY KIFIYR OFNR 06221¢€S
the first few questions, please answer yes or no. In the past 12 months, did you buy any foods

or beverages from fast food or pizza placf®&ra las primeras preguntas, pfavor responda si

2 Y20 9y f2a gtiuAayza mu YSasSazx AO2YLIN® dzaid SR
0 en pizzerias?]

Round Twol am going to ask you about eating foods and beverages from different places. The

types of places are listed orahd card 5 in your booklet. Please turn to hand card 5. We will
aUFNI ¢gAGK F22Ra 2N 0SOSNI3IS&a FTNRY FlhLad F¥22R
you about each of the other placef.e voy a preguntar acerca de su consumo de comidas y

behidas de diferentes lugares. El tipo de lugares se encuentra en la tarjeta 5 del libro. Por favor
YANB tF GFNBSGEF po /2YSyil I NByza O2y O2YARIa&a 2
F22RE0 2 LIATTSNNI&a® 5S53aLlzSa e@xddeizddywm ddlps 02y f |
demas lugares.]

Round One Round Two

Answe|English|Spanish|English |Spanish
Yes |31 10 18 4
No 0 0 1 1

All respondentsnRound Oneggs SNE | a1 SR GKA& ljdzSadAz2ys FyR | ff
they had eaten some form of fast food or pizza in the last 12 months.



Interpretation: Most respondents mentioned typical fast food places such as McDonalds,
Popeyes, Pizza Hut, Quizrigbs, Panera, Domigand Subway. Chinese tak@t was also
frequently mentioned.

Some respondents thought about getting food from places that are not typically considered
GFlFad F22Ré &4dzOK da K2GR23a FTNRY Iybucandal I GA2Y a
buffets and salads from a grocery store salad bar.

One respondent explained why she considered hot dogs frdfteven to be fast food saying,
GLGQE FlLAGSNI GKIY alO52y |t RaHé

Several respondents included cawyt from sitdown restaurants altbugh others did not. One
NEBaLRyYyRSYy(d SELINB&&aSR 2nziDSMNA | Alydi® oF 2 BRA | NIRIK @K ¢
decidedtoinclude careg dziT FNRY 5SyyeéQa YR FYyagSNBR aeSao

Time frame:Although some respondents reported that they ate fast food vefeguently,
there were no cases of response error due to the time frame. All respondents could pinpoint an
instance of eating fast food at some point within the 12 month time frame.

Response errorTwo instances of potential response error were seere @Gspondent

FYyagSNBR aéSa¢ odzi fFGSNI OKFyYy3aSR KSNI FyagsgSNI
y2G tA1S G2 SFG 2dzi 4 Ftf FYyR LINSBFSNER (2 LINB
FYyagSNBR aeSadé ¢KS &S OmayReniny Spanisyl p&akitgF NB & LR Y
NBaLR2YRSYyl(l 6K2 FyasgSNBER aéSaé¢ 0SOldzasS akKS KIR
probing, she revealed that she has never eaten at a fast food restaurant and explained that she
KFR 32yS G2 aOb52y difl eatagyfoddk || FNASYR | yR

Hand card In Round Twoa hand card was added in an attempt clarify the scope of the
guestion on fast food. The hand card lists the types of restaurants and food places that are
mentioned in this and subsequent questions on caltaleeling so that respondents would not
include these in the question on fast food. Although the question was not revised, a preamble
explaining the hand card was addéte additional hand card in Round Two reduced the
number of out of scope responses. Hawer, respondents still did not have a clearly defined
02dzy RI NB T2NJ gKI (0 AlaRofinddvio, fdwespondenys Repadtdd G A &y Q1
thinking about food they had purchased from convenience stores and grocery stores, but
several respondents still dtught about carryout from sitdown restaurants.Additionally, in
Round Two, a few respondents thought about pizza delivery and fast foodttrive-

situations in which they would not have gone into a restaurant.
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CBQ.535N

Rounds One and Twd:he lastime you bought foods or beverages at a fagtd or pizza

place, did you see calorie information on the meifu&ultima vezque usted compré comida en

dzyy f dzZ3F NJ RS O2 YARF NI LA Rvicinfodn&dioa de cafofia8iRE 0 2 Sy
men(P]

Raund One Round Two

Answe|English|Spanish|English |[Spanish
Yes |[11 2 15 1
No 20 8 3 3

In bothRound Oneand Round Twothis question was asked to respondents who answered

GesSaé¢ G2 [/ .vodpnpd a2 ail Nina this iadd Sagen fast flod @ dzI K G |
pizza although some thought about fast food/pizza restaurants in general. Respondents

reported eating fast food/pizza as recently as the day of the interview and as long ago as almost

a year prior.

Interpretation: Asdescribed above, respondents did not always have an accurate notion of

gKIFEG ¢l a YSIyd o8& aOFft2NRASaéd 2N aOFft2NAS AyTF2
idiosyncratic, definitions when answering questions on calories. Most respondents understood

that calories had some connection to nutrition (often conflating them with nutrients in

general); some respondents understood that calories related to weight and a few respondents
adFiSR GKIFIG GKSe@ RARYQUO (1y26 o6KIFEG OFf2NASA ¢S

Seeing calorie informationMost respondents answered based on whether they had

aSSy OFft2NAS AYTF2NNI A2y LIAGSR a2YSHKSNBEO®
seeing calorie information on the menu board, on a paper menu, on a sign near the

drive-thru, on the food wrappingandonthd&tt @ YIF G® ¢K2aS ¢K2 | yags-
NBLI2ZNISR GKIFIG GKSe KIFEIR y2i aSSy OFft2NRS Ay
NEBaLRYyRSyiGa SYLKI&aAl SR GKIFIG GKSe gSNByQi a
NBaLR2yRSYyld alFARXY aLi YlIedof REFRB> a8&i Al
y20 AYLRNIFYyd G2 YSodé

)

l y2G0KSNJ NBaLR2yRSyld alARX dazaid 2F GKS GAYS
A2YSUKAY3I Ay Y& ad2Yl OKI adanfdet,ngyy QG G KAY ]
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respondents noted that there was no pointpaying attention to calories in a fast food
restaurant because they already know the food is unhealthy.

Assumption about presence of calorie informatioome respondents did not think

about whether they had actually seen calorie information or not lasher answered

based on whether they thought it was there or not. One respondent, who answered
GeSazé alFARX &, 2dz R2 aSS Al y2¢6lRIHeaod LO ¢
FGGSYydAz2ydé 1 y2GKSNI aF ARY dab 2 d8a.50 YLI A dENSSD 0 K

CaloriesA single Spanisspeakingespondent answered based on the presence of

calories rather than on calorie information. She answeiledd S&d¢ 06 SOl dzAS &aKS )
that pizza is fattening and has a lot of calories. She noted the flour in the crust is high in
calories and that there is a lot of grease on the pizza.

Takeout/delivery: Some respondents answered about recent experiencesrgetakeout or
delivery of fasfoodk LIAT T I @ ¢ KNBS NBAaALRYRSyiGa FyagSNBR ay
FYRk2NJ KFRY QU 0SSy Ay (KS aid2 NS douttagdahe atfer § KS & S
bought food that was delivered by a friend. TwoothéB &4 LI2 Yy RSy i a | yagSNBR ae@
they had seen calorie information elsewhere. One saw it on the website and the other saw it on

the paper delivery menu.

SpanishGenerally, Spanistpeakingespondents answered similarly to Englggieaking

respondents However, there were a few small differences. More of the Spapshkers

FYA&6SNBR ay23é SELXFAYAY3I GKFEG GKS AYyF2NNIFGA2
FOGSYdAz2y s (hywSe NBSRYLBY RSYSI Aid RI[IfgopdorQyiz2 f 22 10 dz&
F2NJ AGS @82dz R2y Qi aSS Al P8¢

A few Spaniskpeakingespondents expressed skepticism about the information. One noted
GKFG AG g2dAd R y240 06S Ay | NBadldz2NIyaQa o0Sada A
FY20KSNJ &l ARZ d (RRkSI2 ga dfail (RS IKIS IeNag ¢ K I G

CBQ.540

Rounds One and Twd®id you use the information in deciding what to byy®so la (esa)
informacion al decidir qué comprgr?

Round One Round Two

Answe|English|Spanish|English |Spanish

12



Yes |7 1 3
No 7 1 11 1

A

CKAA ljdzSadAz2zy 61 & FaiSR 2F Fff NBaALRYRSyla 6K

Interpretation: Almost all respondents all understood this question to be referring to calorie
information. However, some respondents answered about calorie information in general rather

than the calorie information they had seen the last time they had purchased fagtdopizza.

A single Spanistpeakingespondent answered based on her choice of an item she believed to

0S GaKSFHfiKeég NIYGKSNI OKIFIYy 2y KSNJ dzZAS 2F (GKS LR

Decision makingMost respondents answered based on whether they had usediealor
AYTF2NNYIEGA2Y AY RSOARAY3I gKIG (G2 odeed wSalLkR
information to decide what to buy, usually choosing a lower calorie item. Respondents

gK2 | yYAsSNBR ay2¢ RARYQO dzasS GKS OIn, 2NAS A
82dz R2y Qi OIFNB lFo2dzi adGdzF¥ tA1S GKIFGPE

LyaidSIFrRY NBalLRyRSyila 6K2 | yapdcBhiBRsteay2¢ 0l &
rather than calories. A few said they always get the same thing, so there was no decision
to make. One respondent said, "I ordeeteame thing every time. The tuna or a salad.”

NER daesSaé¢ oSOl dz

S
RAR y2G dzasS Ad
REi@d8§ oKI GO LQ

Looking! FS¢g NBalLRyRSyGa | ya
AYTF2NNYIEGA2Y | f0K2dZ3K GKSe@
f221 0 LTI odzi ¥ RB28§AQU2

Weight/health conditions:Respondents who were overweight or who had health conditions
GSYRSR (2 LIe& Y2NB |dGSyiaarzy (2 OFf2NARS&aDd hyS
salad at McDonalds because he was watching his weight&nda I y 1 SR 0 KS af Saa C
| y20KSNJ NBaLRyYyRSYy(0s ¢gK2 | yasgSNBR aé&S&xé &l ARX
RAFOSUAODE

| 26 SOSNE | y2G3KSNJI NBaALRYyRSYyd FyagSNBR ay2é 6SO
certain items and she already éws what those are.

SpanishSpanistspeakingespondents answered similarly to Englegieakingespondents.
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CBQO.59

Rounds One and Twdn the past 12 months, did you eat at a restaurant with waiter or
waitress service[Enlos ultimos 12 mesegcomid usted en restaurantes con servicio de
mesero?]

Round One Round Two

Answe|English|Spanish|English |[Spanish
Yes |22 10 13 2
No 9 0 6 3

All respondents were asked this question, and many gave examples of the restaurants they had
SGaSy Fd 6AGKAY GKS f1adGd @SN adzOK Fa htA@S D
restaurants where meals cost $3060n n n ® ¢

Interpretation: Thnerewasy 2 O2y aAraidSyid RSTAYAGAZ2Y 2F dal NBai
ASNDAOSPE ¢KS Yz2aild O2YLINBKSyaAdS RSTFAYyAlGAZYy O
waitress and you siflowni 2 SI 4 FyR (GKS& gl Al 2y @&2dzp ¢KSe&
responderts also included buffet restaurants where a waiter/waitress takes a drink order but

diners get the food themselves from the buffet. A few respondents thought about getting take

2dzi FNRY NBadldzNI yiaszs adzOK & 5Sylgrésmadent g KS NB

lYyasgSNBER aéSaé 0SOlFdzaS KSQR 0SSy G2 [/ KALRGES

Response errorA few instances of response error were seen due to the time frame. Two
NBalLR2yRSyila yagSNBR ay2¢é¢ 06SOlFdzaS (KSe GK2dzaK
NI} KSNJ 0KFYy GAYy GKS LI ad mu Y2yGKaodeé ¢g2 20KS
KIFIRYUSYS 2dzi aAy | f£2y3 GAYSE o6dzi 2y LINBOAY3I N
last year.

Overlap:Ahand card and revised preamble were added to Round Two with the goal of

clarifying the categories. For this question, there was overlap withféaslt/pizza restaurants

FYR o6dzZFFSGad . 20K / KALRGES | y RoodASY waitserdice s SNBE O
restaurants. Buffets were considered to be bothyall-caneat buffets AND waiservice
NBalldaNFyldad | airy3aft S siueslids ety she hayentenrSaNaS R y 2
pizza restaurant with table service, but pizza had already been covered by the previous

question.
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Spanishin general the Spaniggpeakingespondents ate out less frequently than the English
speakingespondents andbecause of this, were very precise about their exgases.
However, the same general patterns of interpretation were seen in both groups.

CBQ.580N

Rounds One and Twd:helasttime you ate at a restaurawith a waiter or waitress did you
seecalorieinformation on the menu@d.aultima vez que usted comi6 en un restauranta
servicio de mesergg vioinformacion de caloriagn el men@

Round One Round Two
Answe|(English{Spanish|English [Spanish
Yes |8 1 4 0

No 14 9 7 2

DK |1 0 2 0

Respondentswho Y 3 SNBR a&Sa¢ G2 /.voppn 6SNB alSR
answered based on the last time the ate a restaurant with wait service, but a few respondents
answered in general or based on a previous restaurant experience.

Interpretation: AllrespolR Sy 14 dza SR GKS alYS RSTAYAlA2ZY 27
used in CBQ.535N.

6

LookingwSa L2y RSy a ¢6K2 | yasgSNBR daeSaé¢ NBLR2NILSEH

menus next to food items or posted on the wall of the restaurant. Respondents who

answNBR aGy2¢ 2F0Sy y2G0SR GKIFIG 0KS& R2yQid LI

&

NEaLR2yRSyila 6K2 yasgSNBR ay2é SELINBaasSR dzy

al MRCS& YAIKG KF@S KFER AU Ay GKS o101 27
what lwg/ i SRdE

¢tKS GKNBS NBaLRyRSylGa oKz |
aFARZ daL o0StAS@O®S Al &6l a LINROIO

Decision makingt KNSS NBALR2YRSyda yagSNBR ayz2¢ 0SSO0

0 K

informationonthemg dz 6dziT RARY QG dzaS Al (2 RSOARS 6K

AYF2NXYIEGA2Y dzLJ GKSNBZX odzi F2NJ YSXL RARYQ
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Calories’As in CBQ.535N, a single Spasgakingespondent answered based on the
presence of calories rather than on calorie information.

SpanishSpaniskspeakingespondents answered similarly to Englggleakingespondents.
Several Spanish speakers noted that they could get calorie informationdrwaiter.

CBQ.585

Rounds One and Twd®id you use the information in deciding what to bUyy®@so la (esa)
informacion al decidir qué comprar?]

Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes |5 1 1 0
No 3 0 3 0

A

CKAE ljdSadArzy 614 Fa18SR 2F ff NBALRYRSYy(a 6K

Interpretation: Almost all respondents all understood this question to be referring to calorie
information. All respondents answered based on whether they had used calorie information in
RSOARAY3 gKIG (G2 o0d2d wSalLRyRSyida ¢KadaecideyagSNBS
GKIFEG (2 0dz2s dzadzr tteé OK22aAay3a | f26SNI OFf2NRS
RAFTFSNBY G LI FOS® {dzAIF NI FNBS &d&NMzL) ¢A 0K bdziNI a

I v 2 (i KS NpurddselyRvoid things with highercalodes L FAY R A G dza ST dzZ dé
wSaLRYRSyla oK2 FyasgSNBR ay2¢ RARYQU dzasS (KS

purchases omprice and taste rather than calorids.y S al ARX daé& YAYR ¢g2dz Ry
attention to 2000 calories. | just focusonthepricg/ R g KIF G O02YSa ¢AGK GKI G

SpanishSpanistspeakingespondents answered similarly to Englegieakingespondents.

CBQ.NewQ7

Rounds One and Twadn the past 12 months, did you eat at anvyadiu-caneat buffet style
restaurant?[En los Ultimos 1gheses, ¢comid usted en un restaurante tipo buffet donde se
puede comer tanto como uno quiera?]

16



Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes (17 8 9 3
No 14 2 10 2

All respondents were asked this questi@ne respondent, who was natnative speaker of
9y 3f AaKX RAR y20 dzyRSNAGIYR (GKS ¢g2NR aodzFFSio
misunderstanding but later realized he had been to a buffet.

Interpretation: Generally respondents understood the condep 2 ¥ -ybutanédt dufets

andgave examples of places such as Golden Corral, Old Country Buffet and Chinese buffets.
wSalLR2yRSyiad RSaAONAOSR (KS&aS NBalldzNIyida a al
& 2 dz 6| ¥ pldce whgt@ou pay, you load up your plate;the 320G Ftf (1AyRa 27
aAy3ftS NBaLRYyRSyd yagSNBR aeSaé¢ 6SOFdzaS &aKS$S
menu service. Another respondent,

wSalLR2yRSyila 6K2 | yasgSNBR ayz2é SELINBaIaSR RAall
aboutgermshyS NBalLRyRSyld &4FARX a¢KS F22R 06S Fff 2c
y2 odzZFFSG ¢

Timeframe{ SOSNI £ NBalLRyRSyidia 6SNByQiG adsaNBE AT GKSe@
GAYS FTNIYSP® C2NJ SEFYLX ST 2yS NBaLRyRSyld yass
Ff 6K2dzZ3K aKS O2dzf RYyQi NBYSYOSNI KIFI@Ay3a 3A2yS G2
but later remembered that they had been to buffets within the previous year.

Overlap:In Round Onequite a few respondents thought of the same dining experience in this

guestion and in CB.540. These respondents noted that in places like Golden Coresréhe

servers who bring drinks. Some respondents included these experiences in both questions

while others just included them ithe question on buffets. None of the respondents excluded
GKSANI 0dzFFSG SELISNASYOS a2t dduquest®rO Fhizpalterni KS e QR
persisted intoRound Twalespite the presence of the list of restaurant types on the new hand

card.

Spanish{ LIt YA A K &LISIF1Ay3 NBFyARaygRISl (@dzHdFH RNBEAIR 2(RK S |
Englishspeaking respondents did.

CBONewQ8

Rounds One and Twd:helasttime you ate at arall-you-can-eat buffet style restaurant did
you seecalorie informationon the menu?qLaultima vez que usted comio en vestaurante
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tipo buffet donde se puede comer tanto como uno quiegdnabiainformacion de caloriagn el
men(?]

Round One Round Two
Answe|(English{Spanish|English [Spanish
Yes |2 1 1 1

No 14 7 10 2

DK |2 0 1 0

CKAZ ljdzSadA2y 614 Fa18R 2F NBaLRyRSyda 6K2 |y

Interpretation: Almost all respondents understood this as a question about calorie information.
However, respondents continued to use their own, often idiosyncratic, understandings of the
RSTAYAGAZ2Y 27F £a Olat 2RNSREO NIRYOTS2RNIM 0(RACRSY inforyh@libndzR A y 3 (i
Fad ISYSNIf ydziNAGA2YFE AYF2NXIGA2y S OFf 2NASA
YIF1S @2dz FI (P

wSaLRyRSyGa ¢K2 | yagSNBR a&dSa¢é AYyRAOFGSR GKI G
the front of the restaurantornearth# 2 2 R | 0 (GKS o0dzFFSid . 20K (GK2a¢
GK2aS 6K2 YyasSNBR aeSa¢ ¢g2yRSNBR K2g¢g | 0dzZFFS
information since there is no way of knowing how much of an item a person will serve

iKSYaSt oSao hyd BE2ARIKBE R2¢zQR RY2GKIFIGd ¢KSe
aAT S L YSIy>S Al ¢g2ddZd R 0SS yAOS:I odzi K2g O2dzZ R
I aAy3IftS NBaLRyRSyid FyagSNBR ay2¢ 0SOldzaS S@S
LI2a0SRZ KS KIFIRyQu NBFftfteé [hhY95 |4 Ado

Uncertainty: Many repondents indicated that they were uncertain. Two respondents
FYagSNBR a52y Qi (1y263>¢é odzi 20KSNJ dzy OSNI Ay NB
GK2dAKG AG 62dz R 65 GKSNB 2N y2id C2NJ SEI YLX S
revealedthathewasl it A dzNBE® aL R2y Qi NBFffe (y2é6d L YSI
RARY QU NBlIffte LIe ddSyuArzyoé

SpanishThere were no differences in how Spanish speakers understood or answered this
guestion.

CBQ.NewQ9
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Rounds One and Twd®id you use the information in deciding what to byy®so la (esa)
informacion al decidir qué comprar?]

Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes |0 1 0 0
No 2 0 1 1

CKAA ljdzSadAz2zy sl a FalSR 2F NBaLRYyRSyida oKz Iy
lfy2ad Fff NBALRYRSYyGa FyagSNBR ay2¢ G2 GKAaA
AYF2NXYIFGAZ2Y G | 0dZFFSid 1a 2yS NPwhedzhgr@ Sy G al
FNBE a2 Ylye F22RX®PFIYyR Al glayQid ySINI GKS F22R
¢KS aAay3at S NBaLly RBagdSpanistheakingdspoSdddd who dandwerdd

this way because she uses her own knowledge of calories to decide what to eat (i.e. she

chooses healthy foodbat are low in calories.)

CBQ.NewQ10

Rounds One and Twadn the past 12 months, did you buy any foods or beverages at a place
that sells mostly beverages such as a coffee shop or juicdBarn®s ultimos 12 meses,
¢compro algun alimento o bebida en lugar que vende principalmente bebidas, como por
ejemplo un café o una jugueria?]

Round One Round Two

Answe|English|Spanish|English |Spanish
Yes (17 10 4 3
No 14 0 5 2

This question was asked of all respondents.

Interpretation: { G F NbdzO1 & 61 & dzyl yAvy2dzate NBO23ayAl SR I a
However, respondents tended to answer based on places whereltbeghtbeverages

whetheri K2 &S LJ I OSa &42f R dnvadditidnftosStabgksd Sepodiénise 2 NJ Y 2
gawe examples of other placeghere they buybeverages such as Dunkdonuts, Smoothie

King, 7ElevenMcDonalds Panera, Subway, gas stations and Burger.King

19



A few respondents wondered whether they should include places that sell wine and beer such
as liquor stores or bars, but decided not to include those places.

Respondents mostly thought about coffee, but some mentioned smoothiesdsofs and
orange juice (from McDonalds).

SpanishSpanishspeakingespondents mentioned-Eleven and McDonalds more than they
mentioned Starbucks.

CBQ.NewQ11

Rounds One and Twd:he last time you bought foods or beverages at a place that sells mostly
beverages, did you see calorie information on the mefugfiltima vez que compro alimentos

o bebidas emin lugar que vende principalmente bebidgkabiainformacion de caloriasn el
men(P]

Round One Round Two

Answe|English|Spanish|English |Spanish
Yes [12 3 8 1
No 15 7 9 2

This question was asked of respondentswhg 8 6 SNER aé&Saé¢ (G2 /. vdbSsgvwm

Interpretation: Respondents generally understood this as a question about calorie information.
However, respondents continued to use their own, often idiosyncratic, understandings of the
RSTAYAGAZ2Y 2F GOFft2NAS AYyTF2NNIGA2yE SBE RSAONR
reported seeing calorie information posted on menus and in brochures aridazhlabels One
NBalLR2yRSyld alARXY aLd ¢la 2y GKS o020GtS 27F 2dzi
g NI LILIS NIb €

Uncertainty: Many respondents noted thatthey dighi NB I f t & LI & | d4GSydAazy
information was postedornoh yS NB alLR2y RSyl ¢gK2 FyagSNBR ay2é
FGOGSYyiuA2ys K2y Satdteoéd | y2GKSNI NBaLR2yRSyl o¢K2
L RARY QU LI eaklid@SYiAgPAPORTFISS 2 dz

SpanishThere were not differences in how Spansgieaking and Engligipeaking respondents
understood and answered this question.

CBQ.NewQ12

Rounds One and Twd®id you use the information in deciding what to byy®so la (esa)

informacion al decidir qué comprar?
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Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes |6 1 1 0
No 3 2 9 1

CKAA ljdzS&adArz2y o1& Fa1SR 2F NBaLRyRSyilia 6K2 |y

Interpretation: In this question, respondents thought about both calories and calorie
information.

(0p))

{2YS NBaLRYyRSyila oK2 yasSNBR Ge&Sa¢ RSAZONROSR
AYVF2NNIGAZ2Y 6KAES 20KSNE 41 AR (GKSe& eSgomdans | af
K2 | yAsSNBR GaeSaé¢ alARXY aL Ffgleéea Liddzi YAT]1 A
Ol £ 2NR Sa d¢

wSaLRYRSYyla oK2 FyasgSNBR ay2¢ AYRAOFGSR GKI
AYTF2NXYIEGA2Yy® hy S @ wWSXEdzd LNKEBSR DG NISKSSD £ dza dfl-2fi K
aFARZ daL 2dzaid 3S0 6KIFIG L slyadd L R2yQld OF NB |
O2dzyia OFf 2NASadE

SpanishThere were ndlifferences in how Spanigpeaking and Engligpeaking respondds

understood and answered this question.

CBO.NewQ13

Rounds One and Twadn the past 12 months, did you buy any foods or beverages at movie
theaters, sports arenas, or other places of recreatifff? los ultimos 12 meses, ¢compro algun
alimento o belda en un cine, estadio o campo deportivo u otro lugar de recreacion?]

Round One Round Two

Answe|English|Spanish|English |Spanish
Yes |14 4 6 1
No 17 6 13 4

All respondents were asked this questidine question contains two lists with items joined by

G2N»e | FSg NBalLRyRSydta KFER GNRdzmtS RdzS G2 (K
NBaLR2yRSYyl K2 2yfeé KSFENR dalLlR2Nla NBYylFaég 7TNP
other places o0NS ONB I G A2y ®¢ | S T YASSNBR ay2¢ SOSy (GK2d;
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0KS LINB@A2dza &SI N wSalLkR2yaS SNNBN gla |faz2 as
¢tKAa NBalLRyRSyd KIFIR 02dAKG | az2RI 4G GKS Y20A
purchased food. However, most respondents were able to answer the question as intended.

Interpretation: Most respondents answered based on their recent experiences buying food and
drinks at the types of places listed in the question. Respondents gave exasyale as buying
popcorn and nachos at the moves, buying sushi and hotdogs at sportingsesrehbuying beer

at a concert at the Verizon Center.

Other places of recreation?Vhen asked about other places of recreation, respondents gave a

wide variety of pgsible venues such asc centers, gyms, parks, concert halls, bowling alleys,

skating rinks, carnivals, bars, church meetings, strip clubs and swimming pool. Notably, with
SEOSLIiAzYy 2F aO2yOSNI KIffé¢ y2z2 NBaLmprdyda |y
at one of these other places. This indicates that while respondents are able to generate a list of
LI2a3dA0fS ahdKSNI LX I OSa 2F NBONBIFGA2y>é (GKS@& Y
answer the question.

Not everyone was sure what should imeluded in this category. A few respondents wondered

if places that serve alcohol, like bars and night clubs, should be included. Lots of respondents
thought that parks could be places of recreation and as such, one respondent wondered if ice
creamtruck G KIF G aStf G LINJa aK2dzZ R 0S AyOf dzZRSR®
gKIG I aLX I OS 2F NBONSBLI (i A 2woadergddfddfe BhowddSndlud€ A v | €
a recent concert. Ultimately, she answeréd/ ghinkingA 0 ¢ & &Y adBwasiNg ¢ o6 SOl
avyYlLftt @SydzS FyR ay2Gd tA1S Fy FNByl o¢
TimeframewSall2yaS SNNRBN gl a& aSSy aS@OSNIrt GAYSaA 6K
later realized that more than a year had passed since the event. For example, one respondent

0K2dAKG { Ktb aiwiza8<yBmeavn® yhe previous year but when he thought about
the exact month, realized that it had been 16 months prior.

Spanish{ LJ y AaK aLISI {SNBE (K2dAKGIG 2F Y2NB SEI YLX Sa
people bring their own food such asnia and community sports games, but in general
answered similarly to Engligpeaking respondents.

CBQ.NewQ14

Rounds One and Twd:helasttime you bought foods or beverages atrvie theater, sports
arena, or other place of recreatiardid you seedorie information on the menu?P Laultima
vez que compré alimentos o bebidas ercime, estadio o campo deportivo u otro lugar de
recreacion,¢ habianformacion de caloriagn el men@]
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Round One Round Two

Answe|English|Spanish|English |[Spanish
Yes |4 2 3 0
No 9 4 3 1
DK 1 0 1 0

wSalLR2yRSyia ¢6K2 | yagSNBR aeSaé¢ (2 /.vedbSsvmo
Interpretation: Respondents generally understood this as a question about calorie information.
However, respondents continued to use their own, often idiosyncratic, understandings of the
RSTAYAGAZ2Y 2F aOIFf2NAS AYyT2NXIGA2Yy ¢ SAE RSaONR
reported seeing calorie information posted on food packaging and on the menu display. One
NEALRYRSYydG alFrART aL 323G LRLIO2NY FyR Al aK24SR

Uncertainty:a I y @ NBaLRyRSyda y2i0§SR {KI iwheih&SaorieRA Ry Qi

AYF2NXYIGAZ2Y 6l a LRRaldSR 2N y20® hyS NBalLRyRSyl
YAIKG KI @S aSSy a2YSUOKAy3a LRadSR>Y odzi LQY GKS
FYyagSNBR ay2é¢ &l ARY dL Ry W2 iKAYPE 412 GAAWINRS |
FYyagSNBR aR2y QiU 1y26é odzi €F3GSNJ OKIyaSR KAa |
printed on the receipt.

SpanishThere were not differences in how Spansgieakingand Englislspeakingespondents
understood and ansered this question.

CBQ.NewQ15

Rounds One and Twdd®id you use the information in deciding what to buy®so la (esa)
informacion adecidir qué comprar?]

Round One Round Two

Answe|English|Spanish|English |Spanish
Yes |2 2 0 0
No 3 0 3 0

Thislf dz8&GA2y 61 a F&1SR (2 NBALRYRSYyi(id 6K2 al AR

Interpretation: In this question, respondents thought about calorie information.
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wSalLRyRSyila ¢6K2 yasgSNBR aeSaé¢ RSAONAOSR OK2?2
information. Respondentswhoy 8 4 SNBER ay2¢ AYRAOIGSR GKIFG GKS
OFf2NARSa®d® hyS &FARI aLQY KI@Ay3 FTdzyd LQY y2i

SpanishThere were no differences in how Spansgieaking and Engligpeaking respondents
understood and answered this quem.

CBQ.NewQ1

Round OneSome grocery storesséliINB I Ré (G2 Sl ¢ F22Ra adzOK I a
sandwiches and cooked vegetables in their salad bars and deli counténs. past 12 months,

did you buyready to eaffoods at grocery storeqAlgunas tiendas de comestibles venden
comdasa €t Aadla LI NF¥ O2YSNEZX GlFlftSa O02Y2 SyalflRFas
GSNRdAzN} ak 2S3SGFtSa O20AR2a0l a0 Sy adza aSOO0Az2yY
En los ultimos 12 meses, ¢ campn tiendas de comestibles alimentissos para comet]

ax

Round One Round Two

Answe|(English|Spanish|Answer [English |Spanish
Yes (34 6 Yes 14 1
No 8 4 No 5 4

All respondents were asked this question.

Interpretation: Respondentsnentioneda varietyof grocery stores such as Giant, Safeway,
Harris Teeter. Respondents also thought of places suckedesvén and CVS Pharmacy.

wSalLR2yRSyita 6K2 | yagSNBR aeSaé¢ NBLRNILISR 3ISGaA
as salads from a salad bar, macarand cheese from a hot bar, sandwiches, rotisserie chicken
and fried chicken. Some respondents also thought of items such as canned food and TV dinners.

Spanisha 2 80 NBALRYRSyGa WxREREBIREGROZXKSE @i SoNIV8 & | OF
sellsfoodh 6 SYaé¢ &dzOK Fa I INBOSNE ad2NB 2N &adzLISNXYI
thought of gas stations or convenience stores as well.

Round TwoIn order to clarify the types of foods that should be included, this question was
revised. InrRound Twoall respondents were asked:

In the past 12 months, did you buy prepared fosdsh as salads, soups, chicken, sandwiches
and cooked vegetables from grocery store salad bars and deli co@nters
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[sandwiches/emparedados y verduras/vegetales cocidos(agsesetciones de ensaladas
oaalflrR o0F NEO detiehdasSde soinestibesandwichaskmpaledados y

GSNRdAzNF ak 2S3SGFtSa O20AR2a0lav Sy fLa aSO0Az2y
de tiendas de comestibles?]

Respondents ilRaund Twq like the respondents iRound Ongethought of stores such as

Safeway, Giant, Whole Foods and Wegmans.

wSalLRyRSylia ¢6K2 yasgSNBR aéSaé¢ NBLERZ2NISR 3ISaGdA
FYR OKAO1SYy® ! aAy3df S NBbBelbBughRiGodsito pregatesH8 NE R G & S
purchased ground beef, onions, cheese and nachos to prepare at home.

b2 NBalLlRyRSyidia (K2dzZaKd lFo2dzi OFyySR F22R I YyR
YSYGA2ySR (KIFIG GKSe tA1S (20&K&yr WRRPOSY G RNH YIS N
T22Radé

Spanishi £ f NB&aLR2yRSy(Ga dzyRSNEG22R aGASYRIF RS 02Y!
was not a commonly used term.

CBQ.NewQ?2

Round OneThe last time you bought ready to eat foods at a grocery store, did yooasdege
information about these foods.aultimavez que compré en uriienda de comestibles
alimentos listos para comegyio lainformacién de calorias de estos alimentos?]

Round Two The last time you bought prepared foods at a grocery store, was taogie
information about these foods[raultimavez que compréomidas preparadasn unatienda
de comestibles;, habiainformacion de calorias de estos alimentos?]

Round One Round Two
Answe|(English{Spanish|English [Spanish
Yes |8 1 7 1

No 17 5 7 0

DK |0 0 1 0

CKAA ljdzSadAaz2y gta alSR 2F NBalLRyRSylta ¢gK2 |y

Interpretation: Respondents generally understood this as a question about calorie information.
However, respondents continued to use their own, often idiosyncratiderstandings of the
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RSTAYAGAZY 2F aOFf2NAS AYyTF2NXIFGA2YE |a RSaONR
reported seeing calorie information posted on food containers and wrappers, on menus and on
little signs next to food.

Uncertainty: Respondents we not always sure about whether there had been calorie
AYT2NXIEGA2Yy® {2YS NBalLRyRSyila ¢6K2 IyagSNBR aed
2yS NBALRYRSYy(G alFARX aL FTAIdzNER SOSNERO2Re Aa
wasthere,bul. | dadzyYS AGQa GKSNB®¢ aSIygKAfST | y2GKS
aKS R2SayQi Ftftglea LIFe& FGdGSydArAzyoe {KS al AR (K
gSyYyid 2y (G2 areés a{2YSGAYSa LQY Ay Q@Y NHMXKGIG§ R
dadz2NBE AdQa GKSNB:Z o0dzi L RARYQU y20A0S Al 0SSOl dz
Round Two Respondents ilRound Twavere not thinking about canned food and frozen

RAYYSNER a2 0GKSNBX 6SNB FSH6SNI NBalLRyRSyita K2 |
However, thee were still a few respondents Round Twavho thought of food labels. For
SEFYLX S5 2yS NBaALRYRSYy(G yasSNBR aedsSaé¢ 0SSOl dza
with her salad had calorie information on it.

CBQ.NewQ3

Rounds One andwo: Did youuse the information in deciding what to buj2Uso la (esa)
informacion al decidir qué comprar?]

Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes |5 1 1 0
No 5 0 7 1

wSalLRyRSylta ¢6K2 | yagSNBER aeSa¢ (2 /.vobSsgvH ¢

Interpretation: In this question, respondents thought about calorie information.

wSalLRyRSyila ¢6K2 yagSNBR aeSaé¢ RSAONAOSR OK2?2
AYF2NNIFGA2Y D WSALRYRSYGa 6K2 | YyasgSNBR day2¢é Ay
caloriSa® hyS al ARSI aL3IYy2NryOS Aa ofraaé o6KSy SEL

content of the caramel macchiato he ordered at the deli counter.
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SpanishThere were no differences in how Spansgeakingand Englislspeakingespondents
understoodand answered this question

CBQ.NewQ4

Round Onein the past 12 months, did you buy ready to eat foods at convenience stfias?
los dltimos 12 meses, ¢,compré en tiendas de conveniencia alimentos listos para comer?]

Round One Round Two

Answe|English|{Spanish/Answer |English |Spanish
Yes |21 5 Yes 10 1
No 9 5 No 9 4

This question was asked of all respondents.

Interpretation: Respondents thought of places such asl@éven, CVS, Family Dollar, grocery
stores and liquor stores. One respondent explained that a grocery store is a convenience store
0SOlIdzaS aGKSe KIFI@S K24 FyR O2fR T22R |yR (KSe@

Respondents reportetuying a variety of foods such asthdogs, sausages, burritogzza

chips and soda coffee. A few respondents thought of purchasing food to take home and cook.
C2NJ SEFYLX S 2yS NBaLRyRSyld &FAR (KIFIG KS odza
whit S ' y2(1KSNJ NBaLR2yRSYyd alARI G5AR L o6dz2 GKSY

Most respondents did not hesitate to include packaged foods such as chips, but a single
NBaLR2yRSYyl FyagSNBR ay2¢ o06SOFdzaS aKS 02dAK0G a

SpanishhyS NBaLRYRSYyid alARZ aLy 9y3IftA&KET | alGASYl
Y2ad NBalLRyRSy(la dzyRSNARAG22R GKAA Fa al adz2NB
RoundTwoLy 2NRSNJ (2 Of I NATFe GKS RSTAYAGAZ2Y 2F aC
to the question. Respondents were asked:

In the past 12 months, did you buy prepared foods at convenience stores including gas
stations and corner storegEn los ultimos 12 meses, ¢comproé comidas preparadas en
tiendas de conveniencia o bodegas, tales cestaciones de gasolina o tiendas de la
esquina?]
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Interpretation: Respondents ilRound Twanentioned places similar to those Round One
including 7Eleven, corner stores and gas stations. Only one respondent in this round thought
about a grocery store.

Respondents again mentioned a variety of foods such as hot dogs, pizza, bread, salt tins of
sardines and coffee. One respondent said he buys burritosE¢Ven so frequently that he is
1Yy26Yy Fa a¢CKS . dzZNNRG2 YAy3Ioé

SpanishThere were no differences between Spanish and English responses.

CBQ.NewQ5

Round OneThe last time you bought ready to eat foods at a convenience store, did you see
calorie information about these foodgRaultimavez que comprélimentos listos paraomer
en unatienda de conveniencigyio lainformacién de calorias de estos alimentos?]

Round TwoThe last time you bought prepared foods at a convenience store, including a gas
station and corner store, was there calorie information about these fogda@ltima vez que
comprécomidas preparadasn unatienda de conveniencia o bodega, tal como una estacion de
gasolina o una tienda de la esquigdnabiainformacion de calorias de estas comidas?]

Round One Round Two
Answe|(English{Spanish|English [Spanish
Yes |7 4 5 1

No 12 1 5 0

DK |1 0 0 0

Interpretation: Respondents generally understood this as a question about calorie information.
However, respondents continued to use their own, often idiosyncratic, understandings of the
RSTAYAGAZ2Y 2F GOFft2NRAS AYyTF2NNI GA2y ¢ SIRA ARSEGNAR
reported seeing calorie information on food packages and wrappers. For example, one
NBaLR2YyRSYy(l FyagSNBR ay2¢ o0SOFdzaS aAKdhera RARY Qi
NBaLR2YyRSYy(l yagSNBR daeSaé¢ o0SOI diad i MIA LIS NIP L2 NIV
single respondenthought about the presence of calorigdel Yy 4 6 SNER Geé Saé¢ oSOl dz
GKIFE@S + 20 2F OFf2NASAE yR (KS& NBFffe arfae

CBQ.NewQ6
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Rounds One and Twd®id you use the information in deciding what to byy®so la (esa)
informacion al decidir qué comprar?]

Round One Round Two

Answe|(English{Spanish|English [Spanish
Yes |5 1 2 0
No 2 3 3 1

CKAA ljdzSadAz2y sl & FalSR 2F NBalLRyRSyda oKz al
Interpretation: In this question, respondents thought about calorie information.

wSaLR2YyRSYyla K2 yasgSNBR aeSaé¢ RSaAaONAOSR OK223
gla LINAYUGSR 2y F22R ¢NILIISNE FyR LI OlF3IAy3Id C2
tocK22aS I WEAIKGISNDR 2LIA2Yy ¢ ' y20KSNJ NBaLR2yRS
I f20 2F 2dzyl] F22R asSSvya KSItidiKex odzi &2dz KI @S

wSalLR2yRSylia 6K2 | YyagSNBR ay2¢é oitgdlbries. ré R G K G @
fll d3IKSR I'YyR alFARX aL Ffgleéa o0dz2 GKS O0dzNNAG2d L

SpanishThere were no differences in how Spansgieaking and Engligpeaking respondents
understood and answered this question

Section B. Food Label
DBQ.750

RourdOnet f S 88 (Gdz2NYy (2 KIYyR OFINR po C2NJ 0KS ySE
respond, but first please look at hand card 5 which shows an example of the food label. The
"Nutrition Facts panélof a food label is everything on this page except the list of ingredients in

pink. How often dgou use theNutrition Facts panelvhen deciding to buy a food product?

[Por favor pase a la tarjeta Fara las siguientes preguntas usted usara la tarfepara

responder, pero primero por favor mire la tarjeta 5 la cual muestra un ejemplo de una etiqueta

RS | £ A YBayial & dnform8cion die Nutricién RS dzy I SGAljdzSGF RS |t A
gue aparece en esta pagina, menos la lista de ingredienteslderosado. ¢, Con qué frecuencia
usaustedel Panel de Informacion de Nutricicuando esta decidiendo comprar un producto
alimenticio?]
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Round Twot f S &S Gdz2Ny (G2 KFYyR OFNR co® C2NJ GKS
respond, but first please Idoat hand card 6 which shows an example of the food label. How
often doyou use theNutrition Facts panebn a food label, such as the part colored in yellow
on the sample food label on hand card 6, when deciding to buy a food prodBct?avor mire
latarjeta 6. Para la siguiente pregunta usted usara la tarjeta 7 para responder, pero primero
por favor mire la tarjeta 6 la cual muestra un ejemplo de una etiqueta de alimento. ¢ Con qué
frecuencia usaistedel Panel de Informacion de Nutriciétle una etiquéea de alimentos, tal

como la parte de color amarillo en la

tarjeta 6, cuando esta decidiendomprar un producto alimenticip?

Round One Round Two
Answer English|SpanishEnglish| Spanish
ALWAYS 1 0 0 1
MOST OF THE TI|10 0 7 0
SOMETIMES 5 5 6 3
RARELY 6 3 2 0
NEVER 9 2 4 1

This question was asked of all respondents.

Interpretation: Most respondents referred to the nutrition facts panel when answering this
guestion, but a few focused only on the ingredients list which isglieavn on the hand cardA
few also referred to items, such as price or type of product, that can be found on the product
label but which are not shown on the hand card.

Decision MakingMany respondents answered based on whether they use the nutrition

facts panel (or ingredient list) to make purchasing decisions. Some of these respondents

used the food label to select items that contained certain desirable nutritional elements
such as vitamins, calcium, fiber and natural ingrediefts example, one respdent

K2 YasSNBR aYz2ad 2F (GKS GAYS¢é RSaONA
LINE RdzOGad |I1'S alFARY a2KSYy L odz2 aiddzF¥ A
2F FT22Ra NBE FT2NIATFTASR A GK @hkhédihgrhahd, =

a lot of respondents used the food label to avoid buying foods with undesirable

nutritional elements such as sodium, cholesterol and calories. One respondent said that

0
y
a

y S

SR
l.j

2

&

K
L

KS OKSO1a (KS F¥22R fFo0oSt avYz2al exdhishighS GAYS
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0f22R LINB&aadz2NBE® IS alARX aL YlIe y2i dzy RSNa
KAIKZ L 62y Qi 0dze o¢

wSalLR2yRSylia ¢6K2 | yagSNBR alfgleaés avyzaild 2
that they would choose certain foods and put others bhaked on the information

GKSe F2dzyR 2y (KS F22R 0SSt wSalLRyRSyila
concerned with nutritional information or made their food decisions based on other
FILOG2NR adzOK Fa LINROS 2N i&AINFED ahlyASR INBGLLIZR/z
AGY o6dzi L Frftaz2 €221 4 GKS LINAOS FyR odz2 i

Looking: Some respondents answered based on whether they look at the food bel.

NBaLR2YyRSY(l 6K2 | yasgENBRSHABYS A YSBERAFIARES I
whatL QY 6dz22Ay3 YR NBIFIR (KS ydzZiiNAGAZ2Y 2y AGd
oFa1Sitd IsRRP R2YQB2NES G AYSa L NBSewralbther YR &2Y
NEaLR2yRSYd NBLR2NISR GKIG GKSe €221 |G GKS
GKS F¥22R o0dzii 0KIG GKS@& o6dz oKIFIG GKSe gl yi

Decision MakingA few respondents described how they use the information on the
food label in ways other than making buying decisions. For example, one respondent

whoara s SNBR avY2aid 2F (GKS GAYSE &FAR akKS dzaSa
L¥ 4KS Slda | gK2tS Oly 27F az2dz) GKFG KFa H
OFft2NASade | y2UKSNI NBaLRYRSYl ¢K2 | yagSNBR

size inbrmation to know how much to feed her child.

Response categorie3here was not always a clear distinction between the response
OFGS3I2NARSad LYy LI NIAOdzZ NE FyagSNE 2F aaz2vYSiaA
categories.

Respondentg K2 | yYASSNBER GNI NBf &¢ 2N aySOSNE NBLI2 NI S
02 GKS FT22R 1 0Stfd® C2NJ az2YS NBaALRYyRSydGa GKAA
AYVIF2NNYIGA2Yyd C2NJ SEFYLX ST 2yS NBaLRngRR$yid | yas
glyid G2 SIFOXL R2y Qi GF1S GKS GAYS®PE hiKSNI NBa
the food label because they always buy the same foods or they have a list of approved foods

from their doctor.

Spanish InterviewsThere were no majodifferences seen in how Spanish speaking and English
speaking respondents answered this question. Respondents mentioned looking at several parts
of the label, such as sodium and salt, or paying attention to the label because of diabetes.
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Others mentionedhey do not pay attention to this information or they are not concerned with
it or in a hurry, while another mentioned only looking at this is they are buying something they
have never bought before.

DBQ.760

Round OneHow about thdist of ingredients? How often doyou use thelist of ingredientson

a food label, such as the part colored in pink on hand card 5, when deciding to buy a food
product?[¢Qué diria de lista de ingrediente® ¢Con qué frecuencia usstedla lista de
ingredientesde una etiqueta de alimentos, tal como la parte color rosado en la tarjeta 5 cuando
decidecomprar un producto alimenticip?

Round Twot £ SI &S {GdzNy G2 KFyR OFNR y® ! IFLAYyS F2NI 0
respond, but first please look at hdrtard 8. How often dgou use thelist of ingredientson a

food label, such as the part colored in pink on hand card 8, when deciding to buy a food
product?[Por favor mire la tarjeta 8. Nuevamente, para la siguiente pregunta usted usara la

tarjeta 9 pararesponder, pero primero por favor mire la tarjeta 8. ¢ Con qué frecuencia usa
ustedlalista de ingredientesle una etiqueta de alimentos, tal como la parte de color rosado

en la tarjeta 8, cuando decide comprar un producto alimer#jcio

Round One RoundTwo
Answer English|Spanish[English| Spanish
ALWAYS 3 1 1 1
MOST OF THE Tl4 2 5 1
SOMETIMES 10 3 6 0
RARELY 7 2 5 3
NEVER 7 2 2 0

All respondents were asked this question.

Interpretation: Most respondents answered based on the ingredients list, but a few
respondents thought about the entire food label or product label.

Decision makingMost respondents answered based on whether they use the
ingredients list to guide their food purchasing decisidRespondents were most often
trying to avoid certain ingredients that they do not eat (pork, unrecognizable things,
poppy seeds, aspartameigh fructose corn syrup, sugar, MSG) or that they (or
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ax

w

ELX FAYSRE 428 INB wWSgArakK az ¢S 1SSLI 124

[atN

2YS2yS GKS@& tAQ0S gAGKO INB FftfSNAAO (G20 h

2 y2i 02y (NI RAGZ (i2kdENNI RNESHILI2NER Sy (g a9dkeé2 | Y & 6 S

aFARY a{2YSGAYSa L R2 0SOFdzaS GKSNB YAIKI
fA1S 'IKISWPENBaALRYRSYyGa 6K2 | yYyasgSNBR aySOSNE

ingredients but base their purchasidgcisions on other things such as price or taste.

Quite a few respondent thought only about checking the ingredients in specific

OANDdzyaidl yoSaod {2YS NBalLRyRSyida alAR (GKSe

food that they had not purchased previoysODne respondent who answered

Gaz2YSGiAYS&aé AFARI aLT AGQa | F22R L 02YY2Yy
RATFSNBY G Attt €221 G AdGdé hiIKSNI NBaLRYyR
SEIFYLX ST 2yS NBA&LRY RS yduselhgusualy biBdRs chewifigy SG A Y S
Jdzy F2NJ FALINILEFEYSP IS R2SayQid 221 Fd GKS

Another respondent only checks the ingredients list of bread looking specifically for

L2 LI aSSRad® IS &l ARSI a{2VYIS RDWEBI RAIBY K I 05 ¢

dA4SSR& 0SOldzasS (KSe KI@S tAGGfS RNHZAA Ay

Looking:A few respondents answered based on whether they look at the ingredients

i K

tAad odzi R2y Qi yS808aal NAf& das Ad Ifike Y15
to seewhat most ingredients is inside ofiteventhodgh L R2y QG (Y26 K2g

LINR Y 2 dzy OS @€

Response errorPotential response error was seen in respondents whose responses were not
congruent with their explanations. For exampleearespondent who answered@nostof the

timeYSY A2y SR (KId KS R2SayQi aLISOAFTAOIffe& f22]

YSOSNI 32 G22 RSSLI Ayid2 Ay 3NBiielsyu exseinedhaf 2 i K S NJ

heusualyOKSO1a G2 YI 1S &adzaNB efdEAsherrespoydaniviha y 3 a ol R
a

' y&aéSNBR
Spanish InterviewsThere were no major differences seen in how Spanish speaking and English
speaking respondents answered this question. Redpats mentioned looking at the

ingredients of certain products, such as juice, flavored water or honey. Gdinskgeredbased
on the whole label and said they pay attention to calories, cholesterol, salt, sodium and fiber.

DBQ.770
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Rounds One and TwoHow about the information on the serving size? [HAND CARD #5]
[How often do you usénformation on the serving size on a food label, such as the part
colored in green on hand card 5, when deciding to buy a food prod{ig@Qué diria de la
informacion sobre ldgamafio de la porciof? [¢,Con qué frecuencia usatedel tamafio de la
porciénde una etiqueta de alimentos tal como la parte de color verde de la tarjeta 5, cuando
decide comprar un producto alimenticio?]

Round One Round Two
Answer English|Spanish|English| Spanish
ALWAYS 5 1 0 0
MOST OF THE TI5 1 5 1
SOMETIMES 8 3 5 1
RARELY 4 2 3 3
NEVER 9 3 6 0

All respondents were asked this question.

Interpretation: Most respondents answered based on the serving size indicated on the food
label, but a few answered based on the entire food label, the product label as a whole, the size
of the container or the size of a served portion. A few respondents answered basgdeather

or not they see the serving size information but almost all respondents answered based on
whether they use the serving size information to help them make food purchases.

Number of peopleMany respondents found the serving size useful for determining

how many people the product would feed. For example, one respondent who answered
ayzaid 2F GKS GAYSeé &alARZ aL e¢lyd G2 YIF1S a
2y S LIS NBEQ@therreggondénts éised the serving size in conjunction with the price

to determine the best value.

Amount of food: Other respondents used the serving size to determine the amount of

food in the product ANB A LI2 Y RSY (i 6K2 | yasgSNBR &g YSGAYS
says you can get 20 servings per container, | know | can get a lot out of the container for
GKIFEGO LOYalrLled RyFadiéeKS NBALRYRSYyGa 6K2 | yasgSNS
GKFG GKSe OFry (Sfft K2g YdzOK FT22R (GKS LINE Rdz
ySSR (2 OKSOl GKS aSNBAy3 airiSeo hyS alARZ
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buysmal OF yaoé ! y2GKSNJ AFAR GKIFd GKS aSNBAy3
ol 1TSNBRé YR (KIFIG KS OkKkz22asSa KAia aAl S o6l asSRr
Recommended portion size&Some respondents use the serving size information to

determine their portion sizes.¥0S NB a LR YRSy (i 6K2 | yasgSNBR &N
uses the serving size to determihew much to feed her baby. A few respondents

noted that the serving size is useful in conjunction with other information on the food

label to determine the percent digivalue or calorie countHowever,some respondents

GSNBE a{1SLIAOIE® ! NBaLRYyRSyld ¢K2 FyagSNBR
OKALBKE | TS 6K2 yasgSNBR aySOSNE SELX I AY
FYR GKSNBT2NBE RAKNE R e2NNOSY@yDYyhygs NBaLR
a4 YdzOK a L OFNB (2T¢

Response errorSimilar to previous questionsgsponse error was seen when respondents

RARY QU dzyRSNERGFYR 2NJ LI & | 4GSyl F& gxanip,0di KS Ay T
respondent answeredalwaygo dzi SELX ' AYySR 4KS R2SayQi NBI @
{KS FTRRSR aLiQa y2&0 {IA YoM NEKSASY I y22yU KefdsiysyNIS/EaRLI2 v F
0dzi GKSY FTRYAGGSR GKIFIG KS R2SayQid Oldatte f2

Spansh Interviews:There were no major differences seen in how Spanish speaking and English
speaking respondents answered this question. Regarding serving size, respondents thought

about how many people they can feed from a certain product, how much thegedtmg for

their moneyandafewYSy A 2y SR & Y2 NB A kingla respéndentdvBodzNI 6 dzO| P €
I YyagSNBR aNINBfteé FTRYAGUGSR GKIFIGO KS R2Sa y2i0 dz

CBQO.NewQ16

Round One and TwokHow about the information othe number ofservings in the package
[How often doyou use information orthe number of servings in the packagm a food label,
such as the part colored in purple on hand card 5, when deciding to buy a food profRmt?]
favor mire las tarjetas 12 y 13. ¢ Y la imfi@accion acerca dia cantidad de porciones en el
paquete?[¢, Con qué frecuencia ugatedla informacion que hay en la etiqueta de alimentos
sobre lacantidad de porciones en el paquettal como la parte de color morado en la tarjeta
12, cuando decide comgrun producto alimenticio?]

Round One Round Two

Answer English|Spanish|English| Spanish
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ALWAYS 1 2 0 1
MOST OF THE TI6 1 4 0
SOMETIMES 9 2 5 0
RARELY 6 4 5 3
NEVER 9 1 5 1

All respondents were asked this questi@everal respondents weret sure what this

information meant. A few thought it was the same or very similar to the serving size
AYF2NXYIEGA2Y® | FSg 20KSNJI NBalLRyRSyida AYyRAOFGS
gFrad® hyS |a1SRXE a2 KIF{ ¢2dzf Rvouldkhatibe theSikmbe 8fNJ Y I O
y22Rf SaKé

Interpretation: A few respondents answered based on whether or not they see the number of
servings in the package information but almost all respondents answered based on whether
they use the number of servings in the package information to help them make food purchases.

# of Portions: Most respondents thought about number of portions per container when
FYyagSNAY3 GKAA jdzSaGA2yd® hyS NBALRYRSY(G |y
2y K2g Ylye LIS2LXS LQY FSSRAy3aId L RSOARS A
aFAR KSNJ FlIYAfe@ dzaSa GKAAa AYyF2NN¥IGA2Y G2 R
house, we try to divide it up evenly, so this tells us how many servings we can get out of

Al ¢

For comparisonSomerespondents used the information on number of Segs per
package to make comparisons. Most of these respondents wanted to get a good value
by choosing the product with the largest number of servings for the lowest price.

Calorie information:A few respondentsised this information to calculatealories. One

respondentg K2 | YA gSNBRAIARYSGIAFTSAE KIFa H aSNIAY:

can, then know | got double the calorigse Yy 2 G KSNJ 6 K2 | YyaA8SNBR da! f ¢

Ot 2NARS O2yiSyid F¥2NJ GKS &aSNBAy3 airl Soé
Responseerrof A YAf F NJ G2 LINBQOA2dza l[dzSadAz2yas az2yYSaAay:

necessarily match their answer. For example, one respondent answieoadetimes but
SELX FAYSR &4KS R2SayQi NBIFftfe LIe | GGdémyodtAizy G2
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ofthetimeo dzii I RRSR aLUQa yDE KKSAAYFRNYHIARYYRYYAX
was not salient for these respondents which lead to resparser.

Spanish InterviewsThere were no major differences seen in how Spanish speaking and English
speaking respondents answered this question and had similar patterns of interpretations as the
previous question on serving size. Respondents mentioted/wii A y 3 G Y2NB ol y3 F2|
and looked at number of servings to determine how much they can get out of a product. In

addition, some thought about how many people a product can feed based on number of

servings.

CBQ.NewQ23

Rounds One and TwoHow abou the information contained in théootnote? [How often do

you use information contained in thvotnote on a food label, such as the part colored in gray
on hand card 5, when deciding to buy a food produft¥ la informacion en feota al final de

la etiqueta? [¢,Con qué frecuencia usatedla informacion en laota al finalde la etiqueta de
alimentos, tal como la parte de color gris en la tarjeta 5 cuando decide comprar un producto
alimenticio?]

Round One Round Two
Answer English|Spanish|English| Spanish
ALWAYS 1 0 1 0
MOST OF THE TI2 2 4 1
SOMETIMES 9 0 5 0
RARELY 7 1 2 1
NEVER 12 7 7 3

All respondents were asked this questidtany respondents indicated that they did not

understand this information or that they had never sabe footnote before. One respondent

K2 ' YyASSNBR GNI NBfeéé¢ alARYI a¢KAa Aa (022 YdzOK
dzy RSNR UGl YR Al0®E | y2G0KSNIJ alF AR a2KFG Aa GKAa K
someone like atrack runnerorawed Ki f AFGSNE o0dzi L R2y QU (y2¢ ¢

37



Interpretation: In Round One, many respondents focused on the entire label or other parts of
the label when answering this question. In Round Two, when this information was highlighted
on its own hand card, merrespondents focused only on the footnote.

Looking: Somerespondents answered based on whether they look at the information

rather than on whether they use this information to decide what to Hegr example,

2yS NBALRYRSY(G yagSNBR aaz2yYSaAayYSaeg aleAy3
08 | OOARSYy(i®¢ ! y2GKSNI NBaLRyRSyid alFAR GKIFQ
salty tasting foods to see how much salt he just consumed.

DecisionMaking: A few respondents indicated that they use this information when
deciding what to buy. They look at the footnote for information on sodium or fats.

Response errorSimilar to previous questions, K Sy NB aLR2yRSyia RARYyQil dzy
attention to the nutrition label, response error was sedfor example, one respondent
answeredssometimego dzi ' a1 SRX aL& GKAA&a LI NI 2F AGKE NEB-
another respondent answerethlways o dziT | RYAUGGSR GKFG KSlakeR Say Qi

A third respondentvho answeredisometimegl 8 1 SR a9 KSNB Aa GKIFGKE NBT
footnote.

Spanish Interviews: There were no major differences seen in how Spanish speaking and
English speaking respondents answered this question. Ten of the fétgpondents answered
never Some indicated that the@ay attention to other parts of the labels (ie calories, serving size,
percentage, sodium, fat or ingredients) and some did not fully undetistafabtnote

CBQ.685

Rounds One and TwolHow about the information otthe percent daily valu€ [How often do

you use information on thegercent daily valueon a food label, such as the part colored in blue
on hand card 5, when deciding to buy a food produdt?Qué diria de la informacion solaie
porcentaje del valor diari@ [¢,Con qué frecuencia usatedla informacién deporcentaje del

valor diariode una etiqueta de alimentos tal como la parte de color azul en la tarjeta 5, cuando
decide comprar un producto alimenticio?]

Round One RoundTwo
Answer English|SpanishEnglish| Spanish
ALWAYS 3 1 2 0
MOST OF THE TI5 1 5 1
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SOMETIMES 8 3 3 0
RARELY 3 2 5
NEVER 12 3 4 1

Interpretation:a 2 a4 NBALRYRSyda KIFEIR a2YS ARSI ¢KIG g1l &
most understood that it related to the amount of nutrients in the food. For example, one
NBaLR2yRIYFiI Afll AR 30 Wa2RAdzZYY wmnm: I Q ayklowh,Qa | f f
GKFiQa H228@SNE || FTS6 NBalLRyRSyda oSNB O2y Fdza.
gl a YSIFyld o6& GLISNOSyid RIFEAt& @FfdzsSdeé hyS NBaLR
LISNOSYy G 2F GKS FT22R @2dz SIi SKOIN RHRRI La2RIQN
NBlIFffte 1y26 oKIFIG GKIG YSFEFya FyYyR L R2yQl ¢l yi
Al g

Looking : A lot of respondents answered based on whether they look at thegar

daily value. For exampleyoS NB a LR YyRSyid alFARXZ aL R2yQid NBI
0K2dHK®E NBaLR2YyRSYyld IyasSNBR AaNINBfeég G2 0
AYF2NXYIEGAZ2Y SOSYy GKR2UMEKS NGSA RS yiQ, (12 digaNeS  Aliad
read it? lreadtheW 2t S O KA Y IAMBALRYRSY(d | yasgSNBR avYz2a
how often he looks at the label rather than on how often he usegifew respondents

y20SR KIFG ddKS& €221 Fd GKS AYyF2NNIGA2Y T
onsomech8a$S flad 6SS1T 06SOlFdzaS AdG GlFradSR o6FR |

Decision makingSome respondents said they used the information on percent daily
value to decide which products to purchase. Some respondents sought to avoid certain
nutritional elements such as sodium, fat or sugar while many were looking for higher
content of fiber orvitaminsh y S NBa LRy RSyl aFARY a¢KFE(G 3IAGDE
YR GKS OK2f SaiuSNRf fS@Stadé LY FRRAGAZ2YX
weight, and therefore, paid attention to this information. For example, a respondent
gK2 | yasSNBRSGWV2%¥8¢2%ELX FAYSRY 4L dzaSR (2
Y& 6SAIKGE adzOK |a OFNba 2N FI doé
Responseerrot & aSSy Ay LINBOA2dza [dzSadGAzyas az2YSOAY:
necessarily match their answeFor example, one respondentand® R d¢Y2ad 2F GKS
0dzi &FAR RdAzZNAYy3 LINRPOAY3AZ aL ySOSNI NBlLFffe €227
NBaLR2yRSYyl FyagSNBR daz2YSGAYSaé¢ odzi €FGSNI al A
Spanish Interviews: There were no major differencesan in how Spanish speaking and

English speaking respondents answered this question. Some respondents mentioned looking at
the percentage of fat, cholesterol and sodium and being concerned if the percent was too high.

39



Quite a few other respondents admittatbt understanding this information and therefore

answered rarely or never. Similar to previous questions and the English interviews, there was
some evidence of response error. One respondent answered most of the time said he may look

at this informationafter K S o0dz2a AdG YR FRYAUGGSR KS R2SayQi

CBO.NewQ20

Rounds Oneand Two:For t he next question youol|l use hai
look at hand card Which one do you use more often when deciding to buy a food product
information on the food label about Percent Daily Value, such as the part colored in blue on hand
card 7, or about the amount of nutrients such as the value in grams or milligrams noted next to
each nutrient such as the part highlighted in yellow? Plieadk at hand card 7. Would you say

y o u UPam s siguientes preguntas, usard la tarjeta 8 para responder, pero primero por
favor mire la tarjeta 7Al decidir comprar un alimento, ¢,qué informacion usa con mas

frecuencia: la informacién en la etigaede alimentos acerca del porcentaje del valor diario,

como la parte de color azul en la tarjeta 7, o la informacion acerca de los nutrientes, como el
valor en gramos o miligramos anotados al lado de cada nutriente como la parte de color
amarillo? Por fagr mire la tarjeta 7. ¢ Diria que usa...?]

Round One Round Two
Answer English [Spanish|[English | Spanish
Only percent daily value 0 1 1 1
Percent daily value more often 4 0 1 0
Both percent daily value and the 1 5 1
amount of nutrients about the same
The amount of nutrients more often(12 3 9 2
Only the amount of nutrients 4 4 2 1
DO NOT USE EITHER 5 1 3 0
REFUSED 1 0 0 0
DONT KNOW 1 0 0 0

This question was asked of all respondents. Smapondentsseemed confused with this

jdzZSadA2yd® | NBALRYRSY(G K2 NBFdzaSR (G2 | yagSN
j dzZSaGA2yK XL R2y QG OFNB Fo2dzi y2yS 2F (GKAAXL
1y26 GKAA AYyF2 Aa (G0KSNB o6dzi L R2y Qi O2yaARSNJ
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Interpretation: Those respondents who were not confused answered this question in one of
two ways.

Decision MakingMost answered based on whether they use this information to make
food buying decisions. Many mentioned looking at this information to undecsthe
amount of sodium, fat, sugar, carbs, cholesterol or vitamins in a product.

alye NBalLRyRSyita alAR GKIFIG GKSe& dzaS ydziNRS
I OOdzNF G6S¢ SIFaASN)I G2 dzyRSNRiGFIYR GKFYy GKS LIS
KFEgS | 0SGGSNI dzy RSNRGEFYRAY3 2F GKIFGdég {AYA
GFY2dzyld 2F ydzZiNASydaxé alrAR a¢22 YdzOK YI GK
NBalLRyRSYyl ¢K2 lftaz2z FYyasgSNBR al Y2dzyd 27F ydz
recoY YSYRIGA2Yy S &2 A0Qa NB3IdzZ F SR 6& az2vYSz2yS$S
by using the nutrient information he can at least choose how much nutrients he

consumes as opposed to a recommended suggestion of percent daily value.

One the other hand, somespondents said that it is easier for them to use the percent
RFAfe& @FfdzS® hyS NBalLRyRSyl ¢oK2 yasSNBR a
he would have to calculate the milligrams, but for vitamins he knows that the higher the
percent the better.

Looking:Somerespondentsansweredthis question based on whether or not thé&yok
at this information as opposkto if they actuallyjuseA G @ hy S NBALRYRSyYydG |y
FY2dzy G 2F ydziNASYy(Gaxé |yR alFAR &L 2dzad 22

Response errorRespondents who do not use this information mentioned that there was not a
GYSAGKSNE 2LJ0A2yd {2YS 2F G(KSaS NBaLRyRSyGa 2
error. Others said they do not use this information and the intesgecoded the answer as

G52 y20 dzaS SAUKSNE 6KAOK ¢gla y20 Ly @FAtl of
SEFYLX S 2yS NBalLRYyRSyi(G alAR (GKS 62NR aySAGKS
AFAR G¢KSNB Aa y2i0 RSB sSNGO2RSR2 NKXEDE 8¢ KS 2A iR
{AYAfI NI &Y y20KSNJ NBaLR2yRSyid alrAR aL R2y Qi f
GKS 20KSNJ KI'yRZ 2yS NBALRYRSYl 6K2 yasgSNBR a
R2Yy Qi dzaS SAHAEKKENR2Yy Q2 B28yuKFIG 2y KSNB®E {AYA
G2ytée GKS |Y2dzyd 2F ydzZiNaASyidazé SELIXIAYSR KS
Therefore, there is potential for response error. Response error may be reduced by oéfering

SELX AOAG NBaLRyasS 2LIA2Y 2F aySAGKSNE 2N oeée A
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OKFG GKAA ljdzSaidAzy ot a y2G FaiSR 2F NBaLRyRSy
guestions on percent daily value and/or nutrients.

Spanish Interviews: There were no major differences seen in how Spanish speaking and
English speaking respondents answered this question. Some mentioned that they pay attention
to nutrients more because it is easier to understand and the percent daily value is harder to
understand. One mentioned that she is not goo in math and therefore only pays attention to

the nutrients.

CBO.NewQ21

RoundOne/Two Pl ease turn to hand card 9, for this r
respond, but first please look at hand card 9. The label shows 5% Daily Value for Vitamin A.

What does the 5% Daily Value meantoyolh e 5 % Da i I[BorfaAler paseta i s €

tarjeta 9. Para contestar esta pregunta u&da tarjeta 10, pero primero mire la tarjeta Ba

etiqueta muestra un porcentaje del 5% del valor diario para la vitamina A. ¢ Qué significa para

usted un porcentaje del 5% del valor diafidB% del valatiario es...]

Round One Round Two
Answer English [SpanistEnglish |Spanish
5 percent of a serving of this product is VitamifEAS por ciento 3 9 2
de una porcion de este producto es vitamina A] 11
5 percent is a reference for meeting overall daily requirement 2 5 1
Vitamin A[EI 5 por ciento es un punto de referencia para 8
satisfacer las necesidades diarias generales de vitamina A]
5 percent of the calories one eats in a day comes from the 4 5 0

Vitamin A in a serving of this prodJ&l 5 por ciento de las
calorias que uno come al dia provienen de la vitamina A en y10
porcion de este producto]

REFUSED 2 0 0
DONT KNOW 0 1 0

This question was asked of all respondeMany respondents did not fully understand what
the question was asking or how to answédany respondentsandomly chose an answer or
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3dzSaaSR 0S0OFdzaS (KSe RARY QG dzyRSNERGFYR |yR 4S5
answer. For example, onededl )2 Y RSy i ¢6K2 | yaAsSNBR ap 2F | &SN
GKFiQa 6KIFIG AdG YSIyad L NBFffe,oR2220U] Y2y T R5?
GKAY1l !'!'b, 2F (KS&S NS NAIK(GPE

Answer choice 1¢ K2&4S ¢K2 | yagSNBR aguttisvtaminl ¢ aRNBAYAG2 7T
believe that this was based on daily requirements and believed that one serving has 5% of

GAGI YAY | 2dz0 2F wmnme: 2F GKAA LINRPRdAzOG® hyS NB
product itself. Not a daily requirement. | think | rememb&rlt & FNRBY &2YS Of  aax¢
SELX I AYSRZ da¢KFG YSIya op» Aa a2YSiKAy3a Stas

Also, many respondents explained, as part of their answer, that 5% is a very low amount of

vitamin A. Although most of these respondehts/ 8 4 SNBR ap> 2F | aSNBAy3
GKFG po2 2dzi 2F F wmnm: 2F 6KFEGQa Ay GKAA LINE Rz
I NBEFSNBYyOSX¢ Ffaz YSyYyiAaAz2ySR (GKAaO®

Answerchoice2¢ K24S ¢6K2 | yasgSNBR ap LISNOSydly Aa | NBT
requirements forvitamin! ¢ aSSYSR (2 KIFI@S | 3ASYSNIf dzyRSNA
GSNB 6tS (2 SELXIAY ¢sKé (KSe OKz2a$S (KA&a lyas
ASNDAY3I 2F GKAAI @2dz 3SG pKAATS KSR GyKIFINNAEGF AAZR/S)
Ad I NBFSNByOS (2 (Sftfft @&2dz 22dzNJ RIFAf & NXI dzA NB
NBIljdZA NBYSYy i Ay GKSANI SELX I YIGA2Yyd hyS NBaALRYR
normal healthy die¢ ¢ KA f S | iged tha thidde&ns ydt meed more vitamin A, or a

Ydzft GAGAGEFYAY® {KS I RRSR (KIG GKAa Aa Ay NBTFTSN
Answer choice3TK24S 6K2 | yagSNBR ap LISNOSyld 2F GKS Ol
the vitamin A in a serving of thisft2 R dzO (i = ¢ & S & Y8l RifficOl®y ¢xplalpén tReir

answer choicesOne respondent explaingtiat she chose her answérX 6 SOl dza S Y2 aidf &
y2i0 f221Ay3 FG p2s odxi 2yte AT AG 326G SAGEYAY
ch2a8 odé hys NBaLRYRSY( explhided thaespouga SR | G FA N&

CKA&E A& 1AYR 2F (NAO| eXELIXsl yal (HSNBIXAAYIE &0 28yaT df
e

AG areéea pr FT2NI GKAA LINPRAZOGXGKS Qwmisl YAY |
product.
l y2GiKSNI NBaLRYyRSyld a2dzyRSR a AT KS 6l & SELX I
meeting overall daily requirements foitamin! € 0 T a¢KS gl & L NBIFIR Ad A&

NBIjdZANBYSYyd FTNRBY F22R AUGSY LQY SIOAy3Ioé
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Spanishiterviews: There were no major differences seen in how Spanish speaking and English
speaking respondents answered this question. In general there was a lot confusion/uncertainty
with this question. Many respondents did not fully understand what the quastras asking or

how to answer

CBQ.NewQ17

RoundOne/Twa: Please look at hand card 11. How often do you use the calorie information
on a food label, when deciding to buy a food prody&®@r favor mire la tarjeta 11.¢ Con qué
frecuencia usastedla informacion decaloriasque hay en la etiqueta de alimentos cuando
decide comprar un producto alimenticio?]

Round One Round Two
Answer English|Spanish[English| Spanish
ALWAYS 2 0 4 1
MOST OF THE TI7 1 3 0
SOMETIMES 7 3 2 1
RARELY 6 5 3 1
NEVER 9 1 7 2

All respondents were asked this question. A few respondents seemed confused. Specifically,

2yS NBaALRYRSYyG aFAR KS f2214a 4 GKS f1F06Stf aidz2
confused because the next question asked about sugar and probitigigajuestion occurred

after asking the question about sugar.

Interpretation: Most respondentainderstood thatcalorie information waselated to energy

and weight Another respondent, who answer@dlwaygd AR @ 2dz KI @S (2 &0 dzNJ
FY2dzyd 2F OFft2NARSa (G2 t24S ¢S xmbstoftetimEy 2 G KSNI N.
explained that 2000 calories is the minimum daily requirement, and if the calorie content of a

specific food is 2000 or even 1000 itig/ 2 (i A &2 rRspandents were not sure, however.

hySs ¢6K2 yagSNBR aySOSNE (2 GKAA ljdSadAazy &l
2FF AGXL R2y Q0 1y26d¢

Some respondentanswered based on looking at the entire label rather than on calorie
information alone.These respondentsientionedthat they look at other information, such as

44



protein, vitamins, calcium, sugar, salt and fat, as well as calories. One respondent answered
Galwaygl YR SELX I AYSRXZ a. SOl dzaS L éugafdnd caldrieis 2 6
in it.
Looking:Most respondents answered based on whether they look at the calorie
information. One respondent answeredsometimegl YR G KSy adlF dSRX «a

K2 |

L

Y& RSOAaAA2ya 2FF (KS Arothe2réshoSden whdNdndwgrédi K A y 3

calwayg said she wants to know the calorie content but admitted she never puts an
item back due to calorie content. This shows that some respondents mayskawéhis
information, but they may not actuallyseit as the question indicates.

Decision makingA few respondents answered based on using the calorie information

to make food buying decisions. For example, one respondent said that she would put
back a pizza that had too many calories. Another said she uses the calorie information to
compare products such as bread and buys the lower calorie bread.

Health concernsMany respondents mentioned paying attention to calories for various health
reasons, such as knowing someone with diabetes, trying to lose weight, trying to gain weight or
paying attention to calories for certain foods. For example, one respondent who mentioned
looking at fiber, sodiumandtrasgl & 'y R O2YLI} NBa GKS @It dzSa a

A

SFGAY3a YR YIF1S KSIfiKeé OK2AOSAMELIKYA ViIKRE:E 240K SF

NBIffe 1SSL) dzLlJ 6A0GK OFf2NASad L FAIdz2NBE L 41

Hand cardin Round 1, a few participants shuffled through cards to find the correct hand card
and 3 seemed to look for a picture of a label to go with thissiion. One respondent shuffled

t1

GKNRdzAK GKS OFINR& FYyR UKSY IRRSRX alL GK2dzaKi

used in the previous question. A hand card with a label was added for this question in Round 2.

Spanish InterviewsThere were » major differences seen in how Spanish speaking and English
speaking respondents answered this question. One respondent mentioned looking at this
information only when on a diet while another mentioned not paying attention to this

information because hesinot on a diet. Quite a few others mentioned not paying attention to
GKAA AYTF2NXNIGA2YT GKSé& R2y QG O2dzyd OFf 2NRSaA

CBQ.NewQ18

Round One/Two: How about information on sugars? [How often do you use information
on sugars on a food label, when deciding to buy a food product?] [¢Y la informacion
sobre los azucares? [¢,Con qué frecuencia usa usted la informacion de los azUcares
gue hay en una etiqueta de alimentos cuando decide comprar un producto alimenticio?]
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Round One RoundTwo
Answer English|Spanish|English| Spanish
ALWAYS 7 2 3 1
MOST OF THE TI6 0 3 0
SOMETIMES 7 4 6 1
RARELY 4 1 4 2
NEVER 7 3 3 1

All respondents were asked this question.

Interpretation: Somerespondent answered based on the information on sugars from the food

label, butother respondentsansweredbased on looking at the entire label, not just sugsr.

least 2 respondents seemed to be confused regarding what the questions was asking. One

res@ YRSy iG> ¢6K2 yagSNBR NINBfes gla GKAYylAy3d 2°
L dzaS GKS p LRdzyR 2F &dzZAF NP 52YAy2a &adzZaAl NDéE |
K2g 2FGSYy R2 @&2dz dz&S adaAl NP | S | viuseobtNeBRE dawl N.
RAIFI6SGSaxXdL NBYSYOSNI 6dz2Ay3d a2YS AOSR GSIF IyR
ddzakF NJ G2 AGTZ o0dzi L o6 GOKSR K2g YdzOK L | RRSR®¢
LY FTRRAGAZ2YZ Ylye 20KSNE 6SNBE GKAYy{lAy3a 2F dasg
it, such as cangd cupcakes, canned fruit, chocolate, sweets, junk food, pizza, cereal, bread,
sodaandKodl AR® hyS NBALRYRSY(G K2 | yagSNBER az2YSiA
ddzAIFNAP® L R2y Qi GNB G2 SrKHa4G F 246 2F OFyReé 2NJ

Decision makng: Respondentsvho referred to the information on sugars from the food

label allanswered based on whether they ug® information on sugarm their food

buying decisiongOne respondent, who answerexhost of the time, said he would put

the product kack if it hal too much sugar, and another said she uses this information to
RSOARS 4KSGKSNI a2YSOKAY3I A& a3I22Ré F2NJ KSN

Health concernsSimilar to previous questions, respondents thought about health concerns or

health conditions when answering this quies. Eleven respondents mentioned thinking about

RAIFI0SUSad hyS NBALRYRSY(l 6K2aS Y2G3KSNJ A& RALIOG
R2y QG 1y2¢ AT &adzal NJ Ol dzaSa RAF6SdiSax odzi LGN
mentioned thathe NA S& (2 1SSL) KAa adaAlNE aR2gyé 0SOI dza
KFyYRZ | NBAaLRYRSYi(zZ 6K2 IYyaAsSNBER GySOSNEZ al A
R2y QG 320G adzaAINIRAIFIO6SGSa 2N y20KAYy3A:Z a2 L R2y
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Response errorResponse or was seen with some respondents whose responses did not

FfATY S6AGK GKSANI SELIX I ylIiA2y&ad C2N) SEF YLX S5 2
Ff K2dzZaK KS yasSNBR GNINBfte&é¢ F2NI Ydskédto 2 F (G KS
SELX I Ay2 ®KIAT alyK S (i Ahe Said Dt SftOyfirdes, tiviich 6 the'same
FNBIljdzSyO0e KS 31 @3S FT2NJ 0KS aGNINBfteég yagSNaAd® L
ésometimes indicated thattheyR2 f @i dz t £ @ €221 G &dzZAF NI 02y G Sy
R2y QG NBthdtsted gkA2A]1S iy 2 KSN) YSYGA2y SR t221Ay3 |
would put a product back if hadtoo much sal but did not mention sugar

Spanish InterviewsThere wae no major differences seen in how Spanish speaking and English
aLISIF1AYy3a NBRaLRYyRSyila yagSNBR (KAA |jdzSaliAzy o
foods such as candy, red bull and soda (or even bread) or paying attention to sugar because

they have dabetes or prediabetes.

CBQ.NewQ19

RoundOne/Twa: How about information on sodium? [How often do you use information on
sodium on a food label, when deciding to buy a food produg?¥]la informacion acerca del
sodio?[¢,Con qué frecuencia usatedla informacion acerca debdioen una etiqueta de
alimentos cuando decide comprar un producto alimenticio?]

Round One Round Two
Answer English|Spanish|English| Spanish
ALWAYS 7 2 4 1
MOST OF THE TI8 0 0
SOMETIMES 7 2 5 0
RARELY 3 1 1 2
NEVER 6 5 4 2

This question was asked of all respondents. One respondent, who seemed to have trouble

reading the answer choices to these questions, did not know what sodium meant. When asked
gKIFOG KS (K2dzZaK{d &a2RAdzY YSIYUIDaKEYAHKBI TEARRXE K
LINB RdzO G X €

Interpretation: A few respondents answered based on the information on sodium that is on the
food label, but most thought about high sodium foods sucbhasy food, soups, juice, frozen
dinners, ramen noodles, rice, boxed ptutas, potato chips, seasoning, fried foods or cad

foods. A few also mentionetdble salt
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Decision makingRespondents who referred to the information on sodium from the

food label all answered based on whether they use the information on sodidinein

F22R 0d22Ay3a RSOAAAZ2Y AP boyn&imeéSa ISHRYEERINE (1 > 6 K 2
information on sodium to compare products so that she can get the one that has the

lowest sodium content.

Health concernsQuite a few respondents mentioned payindeattion to salt intake because of
health problems, hypertension drigh blood pressureFor example, one respondent who
answereddalway explained he has hypertension and will put a product back if it has 300 mg
or more of sodium. Another respondent whaswered sometimes said she pays attention to

d2RAdzy a. SOl dza S

2F Yeé

0f 22R

LINE a & aabsBobthe { A YA £ |

time¢, was diagnosed with high blood pressure when he weighed 340, but has since lost weight
after changing his eating bas and continues to minimize sodium.

On the other hand, a few respondents mentioned they do not pay attention to sodium because

iKSe R2yQi KI @S

KA 3IK

0f 22R

GbSOSNII XL t REOROBIEKIEBFaA2y X¢é

LINES & & dzNBete ©@RINI SEIl Y

Spanish InterviewsThere were no major differences seen in how Spanish speaking and English
speaking respondents answered this question. Some respondents mentioned food that may
have high sodium or salt content, such as chips, fast faodf@od or microwaveable dinners.

One respondent mentioned looking at this information because her grandmother has high

cholesterol while another sad his parents have hypertension.

CBQ.NewQ22

RoundOne/Twa Some food packages contain two column labels. For example, the one shown
in hand card 12. The first column has nutrient information for one serving of the food, and the
second column contains information for the entire package. On packages containing two
column labelshow often do you use the second column of information, when deciding to

buy a food product? [Algunos paquetes de alimentos tienen etiquetas de dos columnas.

Por ejemplo, la etiqueta en la tarjeta 12. La primera columna tiene informacién sobre

los nutrientes que hay en una porcién del alimento y la segunda columna contiene
informacion sobre todo el paquete. En los paquetes que contienen etiquetas de dos
columnas, ¢,con qué frecuencia usa usted la informacion de la segunda columna

cuando decide comprar un producto alimenticio?]

Round One

Round Two
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Answer English|Spanish[English| Spanish

ALWAYS 0 0 0 1
MOST OF THE Ti4 0 1 0
SOMETIMES 5 3 6 0
RARELY 9 2 3 2
NEVER 10 3 5 2
NEVER SEEN 2 1 4 0
Refused

This question was asked of all respondefitse majority of respondents answered that they
rarely (12) or never (15) use the second column. Six respondents said they have never seen this.

A few respondents were confused about what the question was asking.respondent simply

aFAR aL KI @S y2 ARSIX¢é gKAES nw 20KSNB |al1SR @
blue column (per container). One respondent answered sometimes, although she did not know

the difference between the 2 columns and sheawd Qi adzNB AT aKS KIFIR aSSy

Interpretation: The majority of respondents seemed to understand this question was asking
Fo2dzi GKS FANRBG GLAY(1¢ 02fdzYy 6KAOK NBLINBaSYy
which represents the entire container. One pesdent who answerednever explainedthat

GKS LAYl O2fdzYy oNBIlI1a GKS FT22R R2¢y LISN 4SND
GKS gK2fS GKAyIdé | y2iesdidlimddpieterd idbfigdoluninK 2 | vy & &
because it shows information foktS ¢ K2t S O2y G4l Ay SNJ 6SOI dzaS aS@S

O2y iUl AYSNIe

Using the second columrBome respondents answered based on how often they use the
AYTF2NXIGA2Y Ay (GKS aSO2yR O2fdzyyd® C2NJ SEIl YL ¢
SELX I AYSRI t @2 ( TNB@SENXL Ol y YdzZ GALX & dé

Seeing the second columik few respondentanswered based on how often they see the

second columnOne respondent who answeréthost of the timéS ELJ F AYSRX a&aL @SN
4SS (KSaSsz o0dzi L aSS GKSY a2vySdAayvySaxodzi Yzad
aleé Y2alG 2F GKS GAYS®E | FGSNI LINRoAY3I KS Of I NJ
KS a4SSa | w O2f dzYohd cbllimmn ot that Beuées thedzécdnd éokirsn & S O
amost of the time& when making food decision overall. Another respondent (who answered

NI NBf 80 YSYUA2ySR GKIFd KS NINBfe a%ad 0KS &S
LI O | Thi dodné respondentanswered based on whether they haseenit and not
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whether they haveusedit. ¢ KA & ONXBIF SR a42YS 2@0SNI I L) 6SG6SSy
YR GKS GyS@SNJI aSSy¢ NBalLlRyasS 2LIA2y d¢

NeverseenL Yy w2dzyR hyS3I aGayS@OSN) aSSye¢ sahed y2aG Iy S
respondents noted that they had never seen the second column. For exaomge,
NBaLRyRSyiQa AYYSRAIFIGS NBIFIOGAZ2Y 61 &4 GL R2Yy QI
codedutterances like thi$ & &y S @S Raudad3 &gver seed was addedhsan explicit

response optionwhich could have contributed to the increase in respondents choosing this

option. However, in Round 1 the interviewer coded the answer as never seen when

respondents said they have never seen the second column.

Response errarA few respondentshanged their answer during probing once they understood

what the question was askin@nerespondent initially answeredhevei then changed her

answer toémost of the time¢{ KS NBALRYRSRXI ahK L R2 t221 4
at the second column so she knows how much to buy and how long the food will last. When
FA1SR G2 AYOGSNIINBG LISN aSNPAy3Is aKS alAR daK2g
manypat  38& Ay GKS 02E®Pé {KS dzaSa GKA&A AYTF2NXYI .
anotherrespondent Y 3 6 SNBER GHBESYSHEYSERRSR KSQ& ySOSN I C
column

Spanish InterviewsThere were no major differences seen in how Spanish speakth&aglish

speaking respondents answered this question. Some respondents seemed to understand the
difference between the 2 column while other didtrend thought it was somewhat confusing.

In addition, there was still some evidence of response error. @gpandent who answered

Ffolea alea akKS f2214a G SOSNRBIOKAYy3a 2y GKS {1
understand the difference between the 2 columns.
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NHANES QUESTIONS FOR COGNITIVE TESTING

() FCBS QUESTIONS

Section A.Use of Calorie Labeling on Menus

You will need the green hand card booklet.

| am going to ask you about eating foods and beverages from different places. The types

of places are listed on hand card 5 in your booklet. Please turn to hand cafel ill

start with foods or beverages from fast food or pizza placesi KSy L Qf f 32 R24Yy
ask you aboueach of theother places

CBQ.505 For the first few questions, please answer yes or no.

In the past 12 months, did you buy any foods or beverages from fast food or pizza places?

D (ST PP TRRPPPTPTPPPTTI 1
NO .ot 2 [CBQ.550]
REFUSED.......oiiiii e 7
DON'T KNOW ...ttt 9

CBQ.535N At thelastfast-food or pizza placgou bought foods or beverages, was theadorie
information on the menu?
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YES . i 1

NO L.t e e e e e et e s r e e ene e 2 (CBQ.550)
REFUSED. ...veeeeeeteeeeetee e eeevee e es e seenene 7 (CBQ.550)
DONT KNOW ... veeeeeeeeeeeeeeeee e 9 (CBQ.550)

CBQ.540 Did you use the information in deciding what to buy?

YES. oo 1
NO i 2
REFUSED......oooiiiiiiiii s 7
DON'T KNQV.....oooiiiiiiiiieii e 9

CBQ.550 Inthe past 12 months, did you eist or get takeout from a restaurant with waiter or
waitress service?

Y Sttt 1
NO e 2 [CBQ.NewQ7]
REFUSED.......coiiiiiiie et 7
DON'T KNOW.....coiiiiiiiiiieiiie et 9
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CBQ.580N Thelasttime you ate at a restaurawith a waiter or waitress was therecalorie
information on the menu?

Y E S e 1

NO oo ———————————— 2 (CBQ.NewQ?7)
REFUSED......coiiiii e 7 (CBQ.NewQ?7)
DON'T KNOW... .ot 9 (CBQ.NewQ7)

CBQ.585 Did you use the information in deciding what to buy?

YES. oo 1
NO i 2
REFUSED......oooiiiiii s 7
DON'T KNOW....oiiiiiiiiieeeeeeee e 9

CBQ.NewQ7In the past 12nonths, did you eat at an afou-caneat buffet style restaurant?

Y Sttt 1
N ettt 2 [CBQ.NewQ10]
REFUSED......oiiiiiiiieeiie e 7
DON'T KNOW.....coiiiiiiiiiieiiie i 9
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CBQ.NewQ8Thelasttime you ate at arall-you-caneat buffet style restauranfwas therecalorie
information on the menu?

YES oottt 1

QL. ee e ee e 2 (CBQ.NewQ10)
REFUSED. ... eeeeseseeeea 7 (CBQ.NewQ10)
DON'T KNOW.......oveoeeeeeeeeeeeeee s 9 (CBQ.NewQ10)

CBQ.NewQ9Did you use the information in deciding what to buy?

YES. oo 1
NO i 2
REFUSED......ooiiiii s 7
DON'T KNOW....oiiiiiiieeeeeeeeee e 9

CBQ.NewQ1n the past 12 months, did you buy any fooddererages at a place that sells mostly
beverages such as a coffee shop or juice bar?

Y St 1
NO e 2 [CBQ.NewQ13]
REFUSED.........ooiiiiiiiiie e 7



DON'T KNOW.....oiiiiiiiiiiiiieie e 9

CBQ.NewQ1Thelasttime you bought foods or beverages aplace that sells mostly beveragewas
there calorieinformation on the menu?

4= 1

NOL. ettt 2 (CBQ.NewQ13)
REFUSED........oveevoeeeeeeeeeeeeeeeeeeee e 7 (CBQ.NewQ13)
DON'T KNOW......oveeeeeeeeeeeeeeeeeee oo 9 (CBQ.NewQ13)

CBQ.NewQ1Rid you use the information in deciding what to buy?

YES. oo 1
NO i 2
REFUSED......cooiiiiiiiii e 7
DON'T KNOW....oiiiiiiiieeeeeeeee e 9
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CBQ.NewQ1B the past 12 months, digou buy any foods or beverages at movie theaters, sports
arenas, or other places of recreation?

Y Sttt 1
NO e ————————— 2 [CBQ.NewQ1]
REFUSED......coiiiiii e 7
DON'T KNOW....oiiiiiiiiieeeeeee e 9

CBQ.NewQ1Z%helasttime you bought foods or beverages atravie theater, sports arena, or other
place of recreationwas therecalorie informationon the menu?

YES ettt 1

NOL. .ttt 2 (CBQ.NewQ1)
REFUSED........oveeveeeeeeeeeeseeeeeeee oo eese e 7 (CBQ.NewQ1)
DON'T KNOW......eveeeeeeeeeeee e 9 (CBQ.NewQ1)

CBQ.NewQ1bBid you use the information in deciding what to buy?

YES. oo 1
NO i 2
REFUSED......ooiiiii s 7
DON'T KNOW....oiiiiiiiieeeeeeee e 9

CBY.NewQ1 .
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In the past 12 months, did you buy prepared fosdsh as salads, soups, chicken,
sandwiches and cooked vegetables from grocery store salad bars and deli cBunters

Y Sttt 1
NO e ————————— 2 [CBQ.NewQ4]
REFUSED......coiiiii e 7
DON'T KNOW... .ot 9

CBQ.NewQ2Thelasttime you bought preparefbodsat agrocery store was therecalorie
information about these foods?

YES ettt 1

NOL. et 2 (CBQ.NewQ4)
REFUSED........coveeveeeeeeeeeeeeeeeeeeee oo eese e 7 (CBQ.NewQ4)
DON'T KNOW......eveeeeeeeeeeee e 9 (CBQ.NewQ4)
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CBQ.NewQ3Did you use the information in deciding what to buy?

YES . i 1
NO i 2
REFUSED........cciiiiii s 7
DON'T KNOW.....ottiiiiiiiiiiiiiiiice e 9

CBQ.NewQ4In the past 12 months, did you buy prepared foods at convenience stores including gas
stations and corner stores?

Y Sttt 1
NO .ottt 2 [DBQ.75p
REFUSED.......iiiiii e 7
DON'T KNOW ..ottt 9

CBQ.NewQ5Thelasttime you bought prepard foods at aconvenience store, including a gas station
and corner store was therecalorie informationabout these foods?

Y E S ettt 1

NO L.ttt 2 (DBQ.75)
REFUSED. ......ooeeeeeeeseeeeeee e 7 (DBQ.75)
DONT KNOW ...t 9 (DBQ.75)

CBQ.NewQ6Did you use the information in deciding whatbuy?

YES. oo 1
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NO. 2
REFUSED......oooiiiiiiiie s 7
DON'T KNOW.....ottiiiiiiiiiiiiiiece e 9

Section B.Food Label

DBQ.750 Pleaseturntohandcard® 2 NJ 6 KS y SE( | dzS & (7fozegpordl,duzQf f dz&a S
first please look at hand ca@iwhich shows an example of the food label.

How dten doyou use theNutrition Facts panebn a food label, such as the padlored
in yellow on the sample food label on hand caravBen deciding to buy a food product?

Looking at hand card 7,ould you say always, most of the time, sometimes, rarely, or
never?

[HAND CARDS & #7]
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ALWAYS.....coeeii 1

MOST OF THE TIME 2
SOMETIMES.............. 3
RARELY.........ccceeeen. 4
NEVER....cccoviviiiieenen, )
NEVER SEEN............. 6
REFUSED.................. 4
DON'T KNOW............. 9
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DBQ.760 Please turn to hand card 8. Again,fee nexty ue st i on youotbl
respond, but first please look at hand ¢ard

How often doyou use thelist of ingredientson a food label, such as the part colored in
pink on hand car®, when deciding to buy a food product?

Would you sg always, most of the time, sometimes, rarely, or never?

[HAND CARDS #8 & #9]

ALWAYS.....cccooiineee 1

MOST OF THE TIME .2

SOMETIMES.............. 3
RARELY........ccccceein. 4
NEVER....ccooviiiiiieeeen, 5
NEVER SEEN............! 6
REFUSED.................. 7
DON'T KNOW............. 9
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DBQ.770 Please turn your hand card to the next page.
How about the information athe serving siz€ [HAND CARD #.0]
How often doyou use information on theserving sizeon a food label, such as the part

colored in green on hand cafd, when deciding to buy a food product?

Would you say always, most ofgtime, sometimes, rarely, or never?

[HAND CARDSI®& #11]

ALWAYS.....cccooiineee 1
MOST OF THE TIME .2
SOMETIMES.............. 3
RARELY........ccccceein. 4
NEVER....ccoviiiiiieeeeen, 5
NEVER SEEN............! 6
REFUSED.................. 7
DON'T KNOW............. 9
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CBQ.NewQ1l16lease turn to hand cards 12 andH®&w about the information aime number
of servings in the package

[How often doyou use information orthe number of servings in the packagm a food
label, such as the part colored in purple on hand dfdvhen deciding to buy a food
product?]

[Would you say always, most of thieme, sometimes, rarely, or never?]

[HAND CARDS 2& #13]

ALWAYS.....cccoiieeee 1
MOST OF THE TIME .2
SOMETIMES.............. 3
RARELY........cccccenn. 4
NEVER....ccoviiiiiieeeeen, 5
NEVER SEEN............! 6
REFUSED.................. 7
DON'T KNOW............. 9

64



CBQ.NewQ2Please turn to hand cards 14 andH&w about the information contained in the
footnote?
[How often doyou use information contained in thiotnote on a food label, such as the

part colored inorangeon hand cardl4, when deciding to buy a food product?]

[Would you say always, most thie time, sometimes, rarely, or never?]

[HAND CARDS4& #15]

ALWAYS.....cccoiieeee 1
MOST OF THE TIME..2
SOMETIMES.............. 3
RARELY.........ccccceeen. 4
NEVER.....ccovviiieiieeeenn. 5
NEVER SEEN............! 6
REFUSED.................. 4
DON'T KNOW............. 9
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CBQ.685 Please turn to hand cards 16 andHGw about the information cthe percent
daily value?
[How often doyou use information on thegercent daily valueon a food label, such as the
part colored in blue on hand cafb, when deciding to buy a food product?]

[Would you say always, most of the time, sometimes, rarely, ver

[HAND CARDSI &8 #17]

ALWAYS......cooovemean.. 1
MOST OF THE TIME 2
SOMETIMES.............. 3
RARELY....co.oviveenen. 4
NEVER.....ocovrereeneen. 5 (CBQ.NewQ21)
NEVER SEEN............. 6 (CBQ.NewQ21)
REFUSED.................. 7 (CBQ.NewQ21)
DON'T KNOW............. 9 (CBQ.NewQ21)

CBQ.NewQ2For t he next gue s tl9torespogdohwtdilstipleageslomkah a nd ¢
hand cardL8.
Which one do you use more often when deciding to buy a food preoduct
information on the food label about Percent Daily Value, such as the part colored in
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blue on hand cart8, or about the amount of trients such as the value in grams or
milligrams noted next to each nutrient such as the part highlighted in yellow?

Lookingat hand cardl9, w2 dzf R &2 dz al & &2dz dza SX

[HAND CARDSI&& #19]

Onlypercent daily value;.......ccccccevvvevveeeeeeinnnennnn, 1

Percent daily value more often;...........ccccccvvvvnnnns 2

Both percent daily value and the

amount of nutrients about the same;................ 3
The amount of nutrients more often; ar............... 4
Only the amount of nutrients..........cccccccoeeeeell 5
DO NOT USE EITHER......ccoiiiieiie e, 6
REFUSED.......coo e 7
DON'T KNOW... .o 9.

CBQ.NewQ2Please turn to hand cards 20 and™ie label shows 5% Daily Value for Vitamin
A. What does the 5% Daily Value mean to you?

¢KS p» 5FAf@ £ fdzS Aax

[HAND CARDR®& #21]

5 percent of a serving of this product is Vitamin. A....... 1
5 percent is a reference for meetingerall daily

requirements for Vitamin A.......ooocoveeeeeeiiiinieeeee e 2
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5 percent of the calories one eats in a daynes

from the Vitamin A in a serving tifis product............... 3
REFUSED.......cciiiiii it 7
DON'T KNOW.....oiiiiiiiiieeiiiie et esiiee el 9

CBQ.NewQ1l'Pleasdurn tohand card 22 and 23 How often doyou use thecalorie
information on a food labaluch as the part colored in greamen deciding to buy
a food product?

Would you say always, most of the time, sometimes, rarely, or never?

[HAND CARD22 & #23

ALWAYS.....cccoiieeee 1
MOST OF THE TIME..2
SOMETIMES.............. 3
RARELY......coovviiininnnn. 4
NEVER.....ccoviieieeeeeeeene, )
NEVER SEEN............! 6
REFUSED.................. 4
DON'T KNOW............. 9
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CBQ.NewQ1&lease turn your hand cards to the next patmy about information osugars?

[How often doyou use information osugarson a food labelsuch as the part
colored inpink on hand car@4, when deciding to buy a food product?]

Would you say always, most of the time, sometimes, rarely, or never?

[HAND CARL2#4 & #25

ALWAYS.....cccooiineee 1

MOST OF THE TIME .2

SOMETIMES.............. 3
RARELY........ccccceein. 4
NEVER....ccooviiiiiieeeen, 5
NEVER SEEN............! 6
REFUSED.................. 7
DON'T KNOW............. 9

CBQ.NewQ1%lease turn to hand cards 26 and Bléw about information osodium?

[How often doyou use information osodiumon a food labelsuch as the part
colored inblueon hand car@6, when deciding to buy a food product?]

[Would you say always, most thfe time, sometimes, rarely, or never?]

[HAND CARLRS & 27

ALWAYS.....cccvveee 1
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MOST OF THE TIME .2

SOMETIMES.............. 3
RARELY.........ccceeeen. 4
NEVER....cccovviiiiiinnen, )
NEVER SEEN............. 6
REFUSED.................. 4
DON'T KNOW............. 9

CBQ.NewQ2Zlease turn to the next hand card pageme food packages contain tamumn
labels. For example, the one shown in hand 28rd he first column has nutrient
information for one serving of the food, and the second column contains
information for the entire package.

On packages containing two column labels, how often dageuhe second
column of information, when deciding to buy a food product?

Would you say always, most of the time, sometimes, rarely, or never?

[HAND CARDQ#&& #29]

ALWAYS.....ccooiieee 1
MOST OF THE TIME .2
SOMETIMES.............. 3
RARELY........cccccenn. 4
NEVER....ccoviiiieieeeeen, 5
NEVER SEEN............! 6
REFUSED...........coe..... 7
DON'T KNOW............. 9
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Hand Card 1

G mmoow»

Less than 500 Calories
500-1000 Calories
1001-1500 Calories
1501-2000 Calories
2001-2500 Calories
2501-3000 Calories
More than 3000 Calories
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Hand Card 2

Always

Most of the time
Sometimes
Rarely

Never
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Hand Card 3

Sample health claim in food labels

source of Vitamin A, Vitamin ¢ and

dietar ﬁ;:e: Low fat diets rich in fruits undveget«b\es
(ioodz that are low in fat ond contoin

American
Heart imsatusated (28
Association and cholesterol,

ce the
Meets American Heart i é?%:aﬁ
" Association food At
criteria for saturated fat S
and cholesterol fg AEcip

n Ith I inérea B ‘nsmnﬁu
ealtny people e se calcium '
SV o o 29Ut women ne

calcium, and fat free Mg pys 2rOW their need
; ’ e 3, Z 5 x or
calcium to help bujig Z{% 7 Drink is a rich source of

WIENGET Rl Regular exercise ang 4 heg}frf”‘g?“ healthier bones|
El T @ L gl EEE,_°CUCe their high risk of osteopapaa oy CalCiUm

rosis later i Ji
day to reauss - =

risk of heatt
disease.:

diets low in saturated fat
and cholesterol may reduce

the risk of this disease.
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Hand Card 4

Always

Most of the time
Sometimes
Rarely

Never
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Hand Card 5

Fast-food or pizza place

Restaurant with waiter or waitress

All-you-can-eat buffet

Place that sells mostly beverages such as a coffee
shop or juice bar

Movie theaters, sports arenas, or other places
of recreation

Ready to eat foods at a grocery store

Ready to eat foods at a convenient store
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Sample Food Label

Nutrition Facts

Serving Size 1 cup (255g)
Servings Per Container About 2

Amount Per Serving

Calories 220 Calories from Fat 40
% Daily Value*
Total Fat 5¢g 7%
Saturated Fat 2g 10%
Trans Fat Og
Cholesterol 15mg 5%
H Sodium 240mg 10%
Nutrition Facts <~‘—'—1 Carbohydrate 35¢g 12%
Panel Dietary Fiber 6g 24%
Sugars 7g
Protein 9g
e
Vitamin A 5%
Vitamin C 20%
Calcium 20%
Iron 8%

* Percent Daily Values are based on a 2,000 calorie diet.
Your Daily Values may be higher or lower depending on
your calorie needs

Calories: 2,000 2,500
Total Fat Less than 65g 80g
Sat Fat Less than 20g 25g
Cholesterol Less than  300mg 300mg
Sodium Less than  2,400mg 2,400mg
Total Carbohydrate 300g 3759
Dietary Fiber 25¢g 30g

Calories per gram:
Fat9 e Carbohydrate4 e Protein4

INGREDIENTS: WATER, POTATOES,
COOKED BEANS, CORN STARCH, WHEAT
FLOUR, SOYBEAN OIL, PARMESAN
CHEESE, ONION POWDER, NATURAL
FLAVOR, SODIUM PHOSPHATES.

Hand Card 7




Always

Most of the time
Sometimes
Rarely

Never

Hand Card 8
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Sample Food Label

Nutrition Facts

Serving Size 1 cup (2559)
Servings Per Container About 2

Amount Per Serving

Calories 220 Calories from Fat 40
% Daily Value*
Total Fat 59 7%
Saturated Fat 2g 10%
Trans Fat Og
Cholesterol 15mg 5%
Sodium 240mg 10%
Total Carbohydrate 35g 12%
Dietary Fiber 6g 24%
Sugars 7g
Protein 99
|
Vitamin A 5%
Vitamin C 20%
Calcium 20%
Iron 8%

* Percent Daily Values are based on a 2,000 calorie diet.
Your Daily Values may be higher or lower depending on
your calorie needs

Calories: 2,000 2,500
Total Fat Less than  65g 80g
Sat Fat Less than  20g 25g
Cholesterol Less than  300mg 300mg
Sodium Less than 2,400mg  2,400mg
Total Carbohydrate 300g 3759
Dietary Fiber 25¢g 309

Calories per gram:
Fat9 e Carbohydrate4 e Protein4

List of
Ingredients
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